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Hope, Optimism and Renewal 

Ha .appy New year! 
Even though it is halfway through 

our activity year, the start of a new cal
endar year brings hope, optimism and 
renewal. 

Hope, for the success of Scouting 
ideals in a troubled world. Anyone at
tending a World Jamboree, cannot help 
but be amazed at the fellowship and 
good feeling between youth whose coun
tries may be at opposite ends of the po
litical spectrum. A feeling exists that 
if only we let the youth run the world, it 
would be a better place for us all. If only 
the message of our founder, Lord Baden-
Powell, could be taught to all the young 
people of the world. 

Optimism, that as Canada's largest 
youth-serving organization, we can 
make a difference in the lives of youth. 
Today is a tough time to grow up — 
much different than when you and I 
were young. The expanding drug cul
ture and the breakdown of respect for 
many values we were taught, puts a 
heavy pressure on today's youth to con
form to a new and ultimately valueless 
society. 

The Scouting message of self-worth 
and honour is more necessary now 

— by Bill Wyman, National President 

than ever. We are beginning to make 
progress in different parts of the coun
try by creating new inner city groups — 
good news. We are expanding our Spon
sor groups list and recruiting more lead
ers. The growing involvement of youth 
in our decision making is beginning to 
help us see their needs more clearly. Al
so, we can be optimistic that the reces
sion will soon end, and financing will not 
be as difficult for the Movement as in 
the past three years. 

Renewal, this is an ongoing and 
never-ending process. The Manage
ment Task Group report presents a 
vision for the future. Continuing discus
sions will serve to enhance and focus 
our Movement. We must never loose 
sight of our mission. Everything we do 
must support and strengthen Section 
Leaders in their youth work. The work 
you do as a Section Leader or as a 
Group Committee member is the most 
important in the organization. Without 
you, and the hours of effort and dedi
cation you provide, this organization 
would not function. We need to stream
line and strengthen our training and 
support for you, making your job more 
effective and rewarding. The steps un
der way will, we hope, provide this train

ing and support in a timely and effective 
manner. 

The United Nations has declared 
1994-95 the International Year of the 
Family. In many ways we are already a 
family organization. Look at the events 

1994 

you have planned this year. Have you in
vited the families of your members to 
attend and participate? Family involve
ment will give pride to your youth and 
strengthen the support of their family 
as they pursue the Scouting dream! 

Best wishes and Happy Scouting in 
1994. 

z ^ y f p T i ^ 

Bill Wyman 
National President 

Celebrate Your Heritage! 
This issue of the Leader magazine features a useful insert 

program tool called Let's Have Fun With Heritage. 
Take its ideas and celebrate the heritage of children in 

your pack or troop. Here are two examples. Explore French 
Canada's heritage by singing traditional French-Canadian folk 
songs and baking oven-fresh bread. 

Try an evening theme event, just as the 27th St. Anthony 
Cub Pack did. They celebrated the Chinese New Year by hav

ing a real Chinese lion dance. First they made the lion's head 
from paper mache, painting it red and black to make it appear 
ferocious. Then several climbed under the lion's white fabric 
back and danced while others beat on cans with sticks. 

Monday February 21,1994 will be the 20th anniversary 
of Heritage Day in Canada. Let's celebrate our heritage 
together! 

For more information: Heritage Canada, P.O. Box 1358, 
Station "B", Ottawa, Ontario, KIP 5R4, or phone toll-free at 
1-800-668-1867. 
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Photo Contest Winners 
A Scouting Celebration! 

T he Leader magazine and 
Supply Services proudly an
nounce the winners of our 

third-ever photography contest. Scouters 

from all over the country responded over

whelmingly by sending twice as many im

ages (more than 200) as our last contest. 
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Challenge Category Winner: 
Colin Gee, Calgary, Alberta. Feeling like the first person 
on earth, a Scout from the 58th Calgary Troop "turns back 
the time" as he hikes the spectacular Alberta Badlands 
(near Steveville). 

"This won't be an easy task," our three judges unanimously 
agreed. Eric Harris (managing editor, Canadian Geographic 
magazine), John Rietveld (executive director of communica
tions, Scouts Canada), and Richard Petsche (Leader magazine 
art director) eventually picked the winning photos, but only 
after much discussion. Eventually they choose a grand prize 
winner, five category winners, and five runner-ups. 

Contest categories were drawn from mottos of all five 
Scouting sections: Sharing, Do Your Best, Be Prepared, Chal
lenge, and Service. 

Why did leaders from Beavers, Cubs, Scouts, Venturers 
and Rovers respond so well to the contest? Perhaps the 
incredible prizes offered by Supply Services attracted their 
attention. And what great prizes! 

Challenge Runner-Up: 
Terry Findley, Banff, Alberta. Propelled by feet, 1st Banff 
Mountain Scouts have fun paddling' down an ice highway. The 
troop built the 33' 'float' in three hours for the Banff Winter 
Festival Parade. 
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Be Prepared Category Winner: 
Louis Looi, Markham, Ontario. Waiting for the Markham In
ternational Carnival parade to begin, Cubs from the 2nd Mil-
liken Mills Pack, stand beside their sponsors fire truck. 
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Kathy Bagu of Hamilton, Ontario, won the Grand Prize 
for the "Best Overall Photo". Her picture (featured on this 
issue's cover), shows Nathan Howard of the 58th Hamilton 
Cub Pack "doing his best" by carefully sanding his Kub Kar. 

Supply Services sent Scouter Bagu her prizes: a light
weight Outbound Clipsilver 3 tent, a 3-season Thinsulate 
Woods City Lite 350 sleeping bag, a Premier external frame 
back pack (Kalahari model), and a Scouts Canada bush hat! 

Five "Category Winners" each won official Scouts Canada 

Do Your Best Category Winner: 
Ida Lowas, Brampton, Ontario. Now This Is Camping. 
Mud Everywhere! Cubs from the 9th Brampton Pack 
enjoyed a muddy, wet Cuboree on the Six Nations Indian 
Reserve. The mud doesn't seem to bother Peter Lowas. 

quartz watches from Bulova, while "Runner-ups" each won 
a St. John Ambulance first aid kit. 

The Leader will keep all photos, including non-winning 
pictures, for use in other Scouting publications. Of course, 
photographers will receive full credit. Where possible we 
will also identify your Scouting group. 

One picture entered in the contest will appear on the cover 
of the Leader in late spring (we have already notified 
the photographer). 

Service Category Winner: 
Ron Rusnak, Winnipeg, Manitoba. Cub Jeff Rusnak of the 
177th Bannatyne Pack (Winnipeg) helps plant a tree in Sands-
lands Provincial Park in southeastern Manitoba. 

Do Your Best Runner-Up: 
Rick Ross, North York, Ontario. "So how do I sew this, mom? Service Runner-Up: 

Louis Looi, Markham, Ontario. Cubs Ryan and Sean from the 
2nd Milliken Mills Pack (Markham) give out napkin holder 
crafts at the Unionvilla Senior Citizen Home, Unionville, Ont.. 
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Why not start planning to enter our next photography 
contest in two years time? 

Send the Leader your best Scouting photographs. Who 
knows, we might publish one in our monthly Cross-Country 
Photo section, annual report, calendar, posters, or use them 

to illustrate regular articles. If your photo is really good 
we might choose it for the cover of the Leader. 

Thank you to everyone who helped make this the most 
successful Leader magazine photography contest ever. \ 

Sharing Category Winner: 
Colin Gee, Calgary, Alberta. During a visit to Calgary, Alberta, members of the 70th Renfrew and Inverclyde 
Scouts from Scotland take time out to enjoy a fire at Camp Gardner. 

Sharing Runner-Up: 
Jack Logan, Ottawa, Ontario. "Grow tree grow!" Happy Bea
vers from the 133rd Ottawa "C" Colony cheer on trees they 
have just planted at the Greenwood planting site. 

Be Prepared Runner-Up: 
Janice I^auzon, Oshawa, Ontario. Cubs Simon McCaan (in 
wheelbarrow) and Jean Rene Gagnon from Oshawa's 32nd 
Assomption French Pack wait in readiness for the race to begin 
while leaders and parents plan their strategy. 

6 THE LEADER. January 1994 



3M Space Winners! 
Ottawa Scouts Go To Space Camp 

horn Arnold Smith 

Ayear and a half ago, 
3M and Scouts Canada 
launched a national 

contest called Tomorrow Bound. 

The contest aimed at encourag
ing Scouts to explore the fun 
of science, mathematics, and 
technology to help expand their 
future boundaries. 

Prizes included free camping equip
ment, binoculars, weather kits, tele
scopes, and a grand prize. 

Scouts from all over the country 
responded. The 27th Ottawa Troop won 
the grand prize: a one week Space 
Camp trip to Tittusville, Florida, in 
August 1993! 

How did they win? 
The troop organized and ran a large 

neighbourhood campaign with three 
focuses: raise environmental awareness; 
collect non-recyclable plastic containers; 
encourage people to use environmental
ly-friendly soap, cleaners and personal 

car products. All products were non-
allergenic and non-polluting. 

First the Ottawa Scouts distributed 
flyers around the neighbourhood ex
plaining their project. Then, when peo
ple responded, they took orders (month
ly) for the environmental products. 

Every week they collected plastic 
containers from their neighbourhood, 
brought them to their meetings, and 
refilled them with the environmental 
product someone ordered. After fill
ing, they delivered the containers to the 
customer's door, and ensured customer 
satisfaction. 

A leader entered the troop in the 3M 
contest, and they won! 

A different type of camp 
When the Ottawa Scouts arrived in 

Florida, camp organizers broke them in
to teams and assigned them counsellors. 
Imagine the excitement when the young 
astronaut-trainees learned they would 
soon be climbing around inside an actual 
Space Shuttle! 

"We visited the Kennedy Space Cen
ter and watched an IMAX movie, The 
Blue Planet," said Scout Thanh-Minh 

Nguyen. "We learned how to build rock
ets...", then experienced real astronaut 
training at a training facility. 

The "1/6 chair" fascinated Sean 
Sauve. "They call it the 1/6 chair be
cause it leaves you with l /6 th of your 
gravity." Scouts also rode in the MASIIF 
(a machine that simulates the "feel" of 
a tumbling space craft), the Microgravity 
Simulator, and the 5DF (used to train 
astronauts for space walks). They also 
took part in space-related experiments 
and walked in a gravity-free room. 

Amazing! 
Part of the on-the-job astronaut train

ing experienced by the Scouts involved 
role playing. After Space Camp organiz
ers explained the meaning of the words, 
Scouts read dialogue that Shuttle pilots 
would say as they orbited the earth. 

Space Camp let the Scouts learn the 
"how and why" of space travel, and expe
rience the rigours of astronaut training. 

Andrew LeHoux best summed up 
the experience: "Space camp was a lot 
of fun." ' 

—Arnold Smith is a Troop Scouterwith 
the 27th Ottawa Scouts. 

Scout William Chu 
trains on the 
ti-Axis space 

simulator 

bout Ben Wong 
Proudly receives his 
diPloma and wings 

atfhe graduating 
ceremony 
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Cubs Build Flying Rockets 
From Garbage 

by lan Gibson 

• n the summer of 1992, the 2nd 
I Meaford Cub Pack. Ont, need-

I ed ideas fast. Dwindling num
bers and low morale plagued the 
group. Then its new leaders decid
ed on a space theme: Why not 
build flyable rockets from recy
cled materials?! 

We chose a simple design 
(called "Centurion") for our first 
attempt at space modelling. It 
featured a cone stabilizer instead 
of fins. 

The Cubs were ecstatic when 
a local rocket enthusiast. John 
Rolph, showed them a few of his 
models. 

"These were made from garbage?!" 
they said, amazed. 

Over the next six weeks our Cubs 
transformed mounds of paper towel 
tubes, bathroom tissue rolls, Christ
mas wrap rolls, discarded book paper 
from a local printer, and several cereal 
and detergent boxes, into flying ma
chines. 

During this time, John provided 
lessons on safety, building techniques. 

Launch day: "But will they really fly?' 

rocket stability, and explained how a 
rocket works. Also he told us all about 
the importance of recycling. 

Finally launch day arrived. A news 
reporter and photographer joined Cubs, 
family and friends. 

Anticipation soared, as did the pres
sure. Would our 'garbage' actually fly?! 

With nervous excitement, we fas
tened the first rocket on the platform, 
hooked up John's home-made electric 
launcher, and hit the "fire" switch. 

SWOOOOOOSH! 
It soared high into the air. For 

the rest of the day, the Cubs busily 
launched their other rockets, tak
ing time only for a warm lunch. 

Six Cubs, showing the most 
rocket-building skill, started work 
on a high-quality, recycled rocket 
for competition in the 3M/Scouts 
Canada Science Contest. Named 

• ;\ "Wolf Eye" the rocket featured a 
$A stripped-down camera in the pay-
fi§A load section, triggered at the top of 

its flight by an ejection charge that 
deploys the parachute. All parts 
were recycled material, even the 
camera, which we bought for five 

cents from a yard sale. 
After 3M judged our work, our recy

cled rocket received an honourary men
tion. Fantastic! 

* For rocket plans and material list, 
contact Bill Gibson (RO. Box 1937, Mea
ford, Ont., NOH 1Y0). A 

— Jan Gibson is Raksha with the 2nd 
Meaford Cubs. 
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Owasco Space Beaveree 
"To Go Where No Beaver Has Gone Before" 

by Ian Fox 

"5 -4-3-2-1- LIFTOFF!" 
Last June, 800 hundred Beavers, leaders and 

helpers from 41 colonies rocketed in from the 

far reaches of Owasco District, Ont., to the local 
celestial space station (Greenwood Conserva
tion Area) for the annual Beaveree. 

What an event! 

Beavers participated in 38 program 
activities which included innovative fun 
rides, games, crafts, and mysterious food. 

Some activities were as simple as 
making alien creatures from a pom
pom, an empty single serving butter 
container, a pipe cleaner, special 
(woggly) eyes, and a marking pen. 

Beavers loved the incredibly pop
ular "Space Ride To Mars". After 
suiting up in helmet and other astro
naut gear, excited space cadets rode 
a suspended cable chair to Mars. 
"Fasten your seatbelt." 

Moon rock collecting was a bril
liant success! 

How do you collect moon rocks? 
Easy. First you need a parachute, 12-20 
sponges, and a nap sack. 

While one Beaver stands in the mid
dle of the chute trying to collect as many 
'moon rocks' (sponges) as possible, oth
er Beavers sit around the outside edge 
of the chute, lifting it up and down, send
ing the rocks bouncing all over. 

Leaders adapted many craft ideas 
and activities from Star Trek, Star Wars, 
and the NASA Space Program. These 
included: communicator pins, space 

visors, rockets, flying saucers, and 
an astronaut physical fitness training 
program. 

Venus volleyball and Jupiter soccer 
burned off excited energy. Players fol
lowed regular volleyball (or soccer) 
rules, but used huge beach balls. 

Space food is always a hit. Try this 
delicious "Martian Mix": In a large cool
er combine a large can of unsweeten
ed pineapple juice, 2 tbsp lemon juice, 
and a small can of frozen orange juice 
concentrate. Pour in the right quantity 
of water. Add a bottle of club soda just 
before serving. (Quenches the thirst of 
10-12 space Beavers.) 

Beavers love obstacle courses. Set 
tires down for space adventurers to hop 
through as they weave their way to 

Moon Base 1 (a craft picnic table). As 
the Beavers giggle and scramble 
over the tires, leaders can toss 
sponges in their direction, yelling: 
"Look out for the asteroids!" Astro
nauts then follow the tires through 
deep space to another table with a 
fun snack. Here they cover a hockey 
helmet with aluminum foil, paper 
stars and short streamers. 

What a great way to end a season 
and start building anticipation for a 
fun fall. 

Beaver Spaceman Song 
("I'm a Little Teapot") 
I'm a Beaver Spaceman, I can ZOOM! 
Off to Mars, off to the moon. 
See the Star Trek spaceship, 
Star Wars too, 
Just count down, blast-off 
ZOOM! ZOOM! ZOOM! 

— Ian Fox is a leader with the 2ndAjax 
Beaver "B" Colony. 

11th Ajax Beavers enjoyed a Venus volleyball game 

Beavers from the 1st Westshore Colony found moon rock collecting a blast. 
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Scout-Guide Week: February 20-27,1994 
A great time to recruit 

by John Rietveld 

Every February most groups and 
sections hold parent and Scout 
banquets, award ceremonies, re

unions and religious observances to 
celebrate Scout-Guide Week. These 
events are important. They help mem
bers demonstrate pride in their achieve
ments to parents and sponsors. 

Expand your invitation list: include 
municipal officials and don't forget to 
tell the media. By their na
ture, these events are very 
much an internal .Scout activ
ity. People usually hold them 
behind closed doors, even 
although they make people 
feel good about their involve
ment. But remember, these 
events present great open
ings for recruiting parents 
and other supporters. 

Scout-Guide Week offers one of the 
best opportunities to "show and tell" our 
community that Scouting is alive and ac
tive in their halls, community centres 
and parks. 

One Scout-Guide Week tradition, 
which has declined in recent years, is 
that of wearing uniforms to school on 
February 22nd. People cite "peer pres
sure" as one of the reasons for not wear
ing a uniform on B.-R's birthday. This 
is true probably for kids of Scout or Ven
turer age, but is it true also for Beavers 
and Cubs? 

Imagine the national impact if 
150,000 Beavers and Cubs publicly 
wore their uniforms on February 22nd! 

What about you? Will you wear your 
uniform to work that day? If 43,000 lead
ers across the country wore their uni
forms on February 22, Scouting would 
receive national attention. 

Mall displays are another traditional 
Scout-Guide Week activity. Most adults 
become section leaders when recruited 
into Scouting. Rarely does anyone tell 
them they must also help in less glam
orous and somewhat boring tasks like 
fundraising and recruiting others. 
Stand back and look at a typical Scout-
Guide Week mall display and this truth 
becomes obvious. The display is exact
ly that, a static inactive exhibit of faded 
and out-of-date posters. A few camp-
fire blankets may lie on a table near a 

grumpy, unhappy looking Scouter 
wearing a stetson. 

Is this any way to attract new people 
to the Movement? 

Mall displays have proven one of the 
most successful methods for recruiting 
adults to Scouting, during the past 18 
months. A key message has emerged 
from dozens of mall displays in commu
nities as different as St. John's (Nfld) 

SCOUT-GUIDE WEEK 

ERMEXBW GUIDES CANADA 
February 20 - 27, 1994 

and Saskatoon (Sask.). The display itself 
does not guarantee success; the people 
who staff it does. 

Kub Kar rallies, hobby shows, posters 
and banners are only "hooks" to grab 
shoppers attention. It takes real skill to 
draw people into your display, spark their 
imagination, and ask them to join. 

Scouters staffing mall displays need 
to "work the room" the same way a 
politician does after a speech. Get out 
from behind the table. Be aggressive, 
but not pushy. Warmly welcome every 
person who approaches your display. 
Are they or their children involved in 
Scouting? Find out. Try to rekindle 
fond Scout or Guide memories from 
their youth. Reactions will indicate their 
level of interest . Give them a pamphlet 
to take home, but before they leave, ask 
them to consider volunteering. 

Did she say "yes"?! 
Record her name, address, and 

phone number on your prospect list. Af
ter Scout-Guide Week, call the person 
and invite them to attend an "Introduc
tion to Scouting" event If they wish, you 
could offer to talk with them in their 
home with their spouse present. A new
ly-released publication, Recruitment 
Guidelines (available from your Scout 
Shop), will help you draw these people 
into the Movement. 

People staffing your display should 
wear their full uniform. No stetsons. 

green shirts or large sheath knives 
please! Present a good image. As a 
coeducational movement, try to include 
both female and male display staff. Ven
turers and Rovers make prime candi
dates when looking for help. They 
bring youthful enthusiasm to the dis
play. Besides, it is more difficult to 
reject a genuine request for help from 
a young person. 

Why not hold a brief train
ing workshop for display 
staff to rehearse their roles? 
Choose outgoing, cheerful 
and enthusiastic people — 
essential for a successful 
mall display. 

Ask your council office 
for Scouts Canada logo post
ers, "Be Prepared" posters, 
Scout-Guide Week mall-

sized banners, and the ' T r y It" promo
tional pamphlet. These will give zest to 
your display. 

Have fun and keep smiling at your 
display; this will help recruit more peo
ple into our great Movement. 

GET A 
RECRUITING 

KIT 
T he National Communications Ser

vice and the Program and Volunteer 
Services have prepared a kit to help 
recruit parents of members to section 
leadership or group committee roles. 

Why not pick one up at a Scout 
Shop if you need ideas to supplement 
your parent and Scout banquet pro
gram? The kit includes: 
• a "how-to-invite-parents" section 
• fill-in-the-blank speeches for your 

group committee chairman, section 
leaders or Service Scouter 

• a brief video 
• take-away fridge magnets 
• a follow-up reply card. 

The kit has proven its effectiveness 
as a parent recruiting tool. If you use 
the kit, please fill out and return the 
survey form found on the last page. 
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How To Build 
A Q U I N Z H E E 

by Allen Macartney 

f \ uinzhees are an easy-
Wf^M to-build, winter survival 
^ - ^ C ' shelter that trappers and 

hunters have used for hundreds of 
years. Because snow is such an 
excellent insulator, a person can 
stay warm and snug in a quinzhee 
even when the air temperature 
plunges well below freezing. 

You build a quinzhee by making a 
large mound of snow and then hollow
ing it out. Construction takes only sev
eral hours and requires no special tools. 

How do you start? 
Look for deep snow — a metre is 

best. Avoid areas with long grass or 
underbrush. This makes shovelling dif
ficult. Also avoid uneven, or rocky, 
ground. Rocks are almost impossible to 
remove when frozen into the ground. 

Using a shovel or snowshoe, clear 
the snow away from the area you wish 
to build your quinzhee. Dig down 
almost to the ground. 

When finished, shovel the snow 
back into the area just cleared, piling 
it into a mound approximately 2m (6') 
high and 3 or 4m (10-12') in diametre. 
(This makes a good two person shelter.) 
Make the quinzhee's top fairly flat This 
will prevent unnecessary weight on the 
roof, which could collapse inward when 
you hollow out the snow. 

If building with very loose, dry snow, 
lie down or even walk over the snow so 
it makes a firmer cover. Heavy, wet 
snow packs well on its own. 

Let the mound of snow sit for several 
hours. During this time, the snow will 
recrystallize and cement together, mak
ing the top and sides firm. 

When ready to start digging out the 
interior, tunnel down to ground level 
under the wall, and then up into the 
snow mound. This U-shaped entrance 
will help hold cold air. Dig the entrance 
on the side away from the prevailing 
wind, to minimize internal drafts. 

Dig out the quinzhee's interior, care
fully arching the ceiling so it forms a 
good structural support. Watch for thin 
spots in the wall and roof where light fil

ters through. Use a stick to measure 
wall thickness. Wall thickness should 
be no less than about 25cm (10"). 

Do not dig right down to the bare 
ground. Keep a good insulating layer of 
snow between the ground and the floor 
bottom. 

Form a small air hole near the top of 
the roof. This will provide good air cir
culation, even when you have covered 
the tunnel entrance with a heavy blan
ket or tarpaulin. 

The high insulation ability of snow, 
combined with body heat, warms a 
quinzhee surprisingly well. 

"In a small quinzhee, a candle or two 
really helps make the interior cosy," 
says Caroline Minielly, an outdoor ed
ucation instructor. But she offers a 
warning. "Keep candles away from syn
thetic sleeping bags. These are some
times highly inflammable." A 

Program Links 
Winter Scouting Bronze 4e; Gold 3 

Quinzhees are easy to build, 
comfortable winter shelters. 

Keep plenty of insulating material between 
you and the frozen ground. 

Use a snowshoe to build your 
quinzhee, if necessary. 
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Amory Marathon Hikers 
by Denise i 

H igh on Signal 
Mountain near 
Jasper, Alberta, 

a small group of tired 
Venturers huddled in 
tents perched near the 
timber line. 

'This morning the wakey-wakey 
monster gave us a break, letting us 
sleep until 7.00 a.m.. Mother Nature, 
however, had no sense of humour. 
Clouds shrouded mountain tops and 
light snow fell." 

Warm milk and Pro-Stars cereal, 
washed down with hot chocolate, help
ed seep warmth and energy 
through these foot-sore, weary 
hikers — a fitting end to an 
award-winning expedition. 

The 187th Aldergrove Apa
che Venturers, from Edmon
ton, Alberta, won second place 
in the 1992 Amory Adventure 
Award for their incredible en
durance quest covering terrain 
in two provinces, three national 
parks and nine lofty Rocky 
Mountain passes. 

Nine hikers began the mar
athon trek; only two youth and 
one advisor completed it, walk
ing more than 250km in sixteen 
days. Three other teens walk
ed 200km. Despite rough con
ditions and injuries, all par 
ticipants stretched their en
durance and accomplished im
pressive goals. 

Expedition members includ
ed Jason Geis, Mitch Graham, 
Jason Gosier, Jeffrey Gosier, 
Graham Howell, Kevin Vesso 
and Katherine Vladicka, as well 
as advisors Bill Graham and 
Mike Lipovski. 

The adventure began a year 
before. During a hike in Yoho 
National Park, B.C., the Ventur
ers discovered an abandoned 
path which they affectionately 
called "Prospector Pete's Trail". 
Determined to return and trace 

its route, the Venturers agreed to hike 
as far as Jasper the following year. 

They began rigorous preparations: 
a winter survival camp, a four-lake 
canoe/portage trip, and a caving and 
rock climbing course. The Venturers 
designed their own menus and dried 
their own food. In addition to turkey, 
they dried 51 pounds of sliced and 
ground beef! 

Finally, after months of hard work, 
they hefted heavy packs on their backs 
and set off down the badly over-grown 
path. 

THE ADVENTURE BEGINS 
"Pete's Trail" dates back to 1792 

when Kootenay Indians blazed it. Years 
later logging trucks used parts of the 
abandoned trail until a better route re
placed it in 1948. 

Cold, fast-running streams cut the trail in many places. 
Here Kevin balances during a dangerous crossing at 
the start of the David Thompson Trail. 

Exploring a potential archaeolog
ical site at Old Campsite, Venturers 
uncovered cans of nails, a decomposed 
stove, and pre-1940's 7-Up bottles. At 
Kiewetnok River they camped and "pre
pared a behemoth pail of spaghetti!" 

After fording Kiewetnok River and 
losing their trail several times in under
growth, their pace slowed to a frustrat
ing one kilometre per hour — extreme
ly discouraging. 

"The trail became impossible, like 
walking through a jungle, with trees 
grabbing at our packs," all agreed. "You 
could almost hear monkeys crying!" 

Soon they came to the site of a large, 
1960's forest fire, caused by a careless 
mill employee. Deadfall at the burn site 
wiped out their path entirely. After 
crossing and re-crossing the river, they 
picked up the trail again. 

UNEXPECTED 
PROBLEMS 

Knee trouble signalled 
their first casualty. Kathy had 
to leave the hike on day five, 
after 64 kilometres. Planning 
to join up with the hikers 
again two days later in Saskat
chewan River Crossing, ad
visor Bill Graham and two 
Venturers accompanied her 
out to civilization. 

The trip offered many 
spectacular and comical sight
ings of animals and scenic 
vistas. Fresh grizzly tracks 
crossed their trail; deer and 
elk, sporting massive antlers, 
grazed near a campsite; a 
ptarmigan hen and her chicks 
scuttled into nearby under
growth; a dramatic view of the 
Mummery Glacier appeared 
one day when dense fog lifted. 

Then came Four Point 
Campsite, complete with 
bear-pole for food, and an 
outhouse! 

"The outhouse had a prob
lem: a hungry porcupine. I t 
had eaten the toilet seat, half 
the door, large portions of the 
wall and several inches of 
wood surrounding the hole." 
After a supper of jerky stew, 
dumplings and Jello, several 
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Venturers spotted a spiny porcupine by 
the river. Was this the outhouse bandit? 

A company of seven began stage two 
of their adventure at Sunwapta Pass on 
Icefields Parkway. Unique tree carvings 
marked their trail, a tradition stem
ming from Indian hunting parties 
and early mountaineers. 

MOUNTAINTOP 
EXPERIENCE 

Ascending Jonas 
Pass, the Venturers 
crossed several small 
streams flowing down 
from heavily glaciat
ed peaks far above. 
"After about 10km we 
reached the summit 
and a spectacular view!" 

Near Jonas Pass the 
Venturers encountered a 
thunderstorm. Soon after,"a 
loud rumbling, echoing across 
the valley, signalled something 
else — an avalanche and rock slide. We 
watched as two large boulders tumbled 
down the mountain. Clouds of snow, 
dust and even sparks came from sliding 
debris." 

Bugs, bugs everywhere. After a cold, 
soggy night, Red River cereal and hot 
chocolate tasted wonderful for break
fast. But as the hungry Venturers chew
ed, bugs feasted too. 

"Soon everyone was running laps 
around the 'eating' area! Standing still 
meant getting eaten by bugs." 

A short water break on Nigel 
Pass. Mount Saskatchewan 
towers across the valley. 

Day ten, 6.00 am: "Demonic wake-up 
monsters" strode through camp "pulling 
unsuspecting hikers from blissful slum
ber." A bear pole had collapsed, scatter
ing food across their campsite. The 
sleepy trekkers spent most of the morn
ing collecting and repacking their goods. 

"Gruesome" weather developed to
wards their journey's end. Wind and rain 
made sleeping difficult. Cold mist per
meated clothes. Descending Little Shovel 
Pass the hikers hit 100 km/h winds. 

"It tore buttons off rain capes, and 
our casual clothing fluttered like 

a flag in heavy wind." 
On Day sixteen, reduced 

again to five hikers, the 
187th downed their cere

al and struck camp, 
heading for Jasper. Re
united at lodgings in 
Jasper, the company 
placed a huge order 
for Chinese food. 
Teens jockeyed for 
position like a pack of 

hungry wolves. Some
one yelled "Attack!" and 

fifteen minutes later, one 
hundred and ten dollars of 

Chinese food had disappeared. 
"We had a fantastic experience 

that challenged us, brought us closer to
gether, but also taught us to respect 
each other's feelings." 

An unforgettable trip! A 

* * All quotes taken from 187th Alder-
grove Apache Venturers' Log. 

— Denise Allen is a writer and editor with 
much wilderness camping experience. 

CELEBRATE OUR HERITAGJ? 
Scouting Heroes 

by Helene Anne Fortin 

Sometimes we only honour well-known 
heroes and forget about the many 

everyday "heroes" in our lives. 
Who are our everyday heroes? Scout 

leaders are heroes. Through selfless 
dedication they care for our youth, our 
communities and our heritage. 

Recently I visited the 11th Ottawa 
(Ontario) Timberwolf Cub Pack. I saw 
"heroes" everywhere: one was little Ben 
Wallace. 

Ben is a slightly-built, eight year old, 
with John Lennon glasses. He has a 
learning disability. Though having a 
small motor drive disability, he still 
keeps up with the others in every way. 

Ben is a gentle spirit and a friend to 
all. He is one of my heroes. 

During the evening I watched the 
Cubs as they learned about family trees 

and spoke of their origins. Heather 
Maysenholder is a direct descendant 
of Davy Crocket. I watched as the pack 
broke into sixes and wrote letters to 
various embassies requesting informa
tion for their World Cubbing Badge. I 
listened as leaders and kids talked 
about their heritage. I watched as young 
Ben Wallace laboriously printed his 
name on a gigantic (6'x3') craft paper 
letter addressed to the Saudi ambas
sador. 

What is heritage? 
Heritage involves commonplace 

things around us — things we often 
take for granted. It's the songs, stories, 
buildings, art, crafts and people that 
form part of our everyday lives. Simply, 
heritage is anything you treasure and 
wish to hand down to the next gen

eration. It may be trees, rivers, pho
tographs, your grandmother's locket, or 
your dad's (or mother's) baseball mitt. 

As Scout leaders, try to celebrate 
the personal heritage of each child in 
your group through some of the activ
ities in the "Let's have Fun With Her
itage" resource booklet included in the 
Leader magazine. 

Take some of the program ideas in 
this booklet and use them to draw at
tention to the heroes in our midst. 

We are all heroes and deserve to 
have our heritage celebrated. 

— Helene Anne Fortin is Project Head 
(Linkages) at Heritage Canada. 

THE LEADER. January 1994 13 



Send Us An Article And Wilt! 
Did your pack win an award? Tell us 

how they did it. 
Have you been a leader for several 

years? What advice would you give to 
someone just starting? What about tips 
for Group Committee members? 

What do your Cubs and Scouts love 
doing most of all? Tell us. 

Ask yourself: Is this an idea that a 
Scouter in Brandon, Manitoba, or Hal
ifax, Nova Scotia, could use? 

Where do I start? 
1. Choose your most successful pro

gram idea this year. 
2. What did you do? Describe the 

games, craft, songs, food, activities. 
How did the evening begin and end? 
Did it have a special theme? What 
was the most successful part of the 
evening? Did you involve your Guild 
or Auxiliary? 

3. Start writing. Don't stop to rephrase 
sentences. Capture all your thoughts 
on paper before you try polishing 
them up. 

Watch the newspaper or youth mag
azines for ideas. Then adapt them to 
your needs. Write and tell us how it 
went. What a great way to bring public
ity to your pack or troop. 

If you have a brilliant flash but don't 
know if we will like it, find out immedi
ately: just call. 

Are you excited about Scouting? 
Then send us your best ideas. We'll pass 
them on to others. A 

— Greybeard is the Scouting name of 
Troop Scouter Tom Gray, Sunnybrook, 
Alta.; Colin Wallace is a trainer in 
Greater Toronto Region, Ont. 

SEND IN YOUR PICTURES! 

adapted from Colin Wallace and Greybeard 

You don't have to be 
Shakespeare to write for 
the Leader magazine. 

Are you really proud of one, two (or 
more) of your program evenings? 
Would you like to share your ideas with 
other Scouters? 

Then why not tell them yourself? 
Each month 45,000 Scouters from all 

over the country read the Leader. 
They're looking for excellent ideas they 
can use. 

We want to publish your best pro
gram ideas, crafts and photos so others 
can improve their programs. 

What should you send? 
We're particularly interested in hear

ing about your most popular evening 
program ideas. Did you have a very suc
cessful theme night? Tell us about it — 
every detail. 

Also send us your best skits, games, 
hints, recipes, fun crafts, swap shop 
ideas; Cuboree/Beaveree theme day 
ideas too. 

WIN A LEADER 
T-SHIRT! 

Send the Leader a short article 
and we'll send you a T-shirt! 

Send us 600 - 1,000 words 
(more if possible) describing your 
most successful program, theme 
night, outing, activity, community ser
vice project, etc., so others can learn 
from your success. Where possible, 
include pictures of the event. 

Everyone submitting a 600 -
1,000 word article between January 
15,1994 and February 28, 1994 
will receive their own Leader T-shirt. 

Mail your articles to: The editor, 
The Canadian Leader Magazine, 
P.O. Box 5112, Station "F", Ottawa, 
Ontario, K2C 3H4, or call (613) 224-
5131. 

** NOTE** Send your T-shirt size 
(S, M, L, XL) along with your contri
bution. 

by Jim Goat 
J ach year the Leader publishes hun-
E deeds of photos taken by Scouters 
like you. If your pictures are sharply fo
cused and well composed, you might 
even find it on the cover! 

"But I'm too busy during weekly meet
ings," you might say, "paying attention 
to the kids and planning their next activity. 
I don't have time for taking pictures." 

Here's a thought that works for me. 
Ask a parent to act as your colony or 

pack photographer. Perhaps one is a pro
fessional — or shoots like a pro. If more 
than one person volunteers, why not as
sign the task on a rotational basis? This 
will free up your (and other leaders) time 
to concentrate on a fun program. 

Here are some other ideas: 

1. Don't shoot posed pictures. Take 
them when your subjects are having 
fun and absorbed in an activity. 

2. Hold the camera steady. 
3. Keep the background uncluttered and 

simple. 
4. Bring your camera everywhere. Be 

ready for unexpected shots. 

A sure-fire way to remember all of 
your best Scouting memories is to take 
lots of pictures. The more pictures you 
take, the more chance you will capture 
that 'perfect' shot. 

Ask yourself: What would make a 
good picture for the Leader? Plan the pic
ture, then shoot plenty of film. 

Give it your best shot! 

— Jim Goat is a Beaver leader with the 
4th Kanata "A" Colony, Ont. 
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A Fun Scout Evening 
DESIGN A PERSONAL MOTTO 

by Colin Wallace 

Are you looking for a good 
evening event that will 
capture the imagination 

of your Scout troop? Help them 
make a motto designed around 
their own initials. 

Someone once accused Baden-Pow
ell of being so self-centred that he used 
his own initials, B.-P., as the inspiration 
for Scouting's motto: Be Prepared. 

The accusation overlooked his cre
ativity. He needed an interesting and 
inspiring motto to knit the Scouting 
Movement together. Drawing on a 
seemingly unimportant source as his 
initials, he created a motto that has in
spired the world for almost a century. 

B.-P. was clever, not conceited. 

The Challenge 
Why don't you try making up a per

sonal motto just like B.-P.? It's fun, but 
also surprisingly difficult. 

Your group can meet the challenge. 
Invite each Scout to make up a motto us
ing only his or her own initials, suitable 
for use by your section members. 

A motto created from your own ini
tials will come to mind easily. It will be 
more practical and useful. Your Scouts 
will find all sorts of fun uses for them. 

What other mottos have you heard? 
Do you have to pause for a second or 
two before remembering them accu
rately? A motto that's hard to remember 
is not much good. 

Your mottos must inspire, motivate, 
remind, and direct. At the same time 
they should hold some personal signif
icance. 

For example, my initials are CW. I 
might offer a motto of Continuously 
Watchful. 

Too Paranoid? Then how about 
Caulk Windows? Practical, but unin
spiring — especially on a Saturday. 

My wife suggested Cantankerous 
Wiseacre might more accurately de
scribe me, but this is hardly motiva
tional! 

My boss thought I was already sub
scribing to a personal motto: Cancel 

Work. You can understand the difficul
ties associated with the task. 

If I was a lawyer, my initials (CW) 
might prompt: Challenge Witness. 
If I was a soldier, I might try Clean 
Weapons. And as an environmentalist, 
I could use Control Waste. 

I'm smart enough to recognize that 
Cry Wolf would cause me more prob
lems than it could ever solve. My com
puter spell-checker has just rejected 
Ceep Whistiin' (although I like its phi
losophy) . And when I tried (in a post
card from the Bahamas in mid-Febru
ary) to explain Celebrate Winter to my 
friends, they thought I should chose 
another motto, definitely! 

How do you create a motto? 
List 15-20 words that start with your 

first initial. Then write down another 
15-20 words that start with your second 
initial. Now you have a pool of fun 
words to mix and match until you come 
up with a suitable combination. This 
method is easier than trying to conjure 
up two words at the same time. 

For example: 

Constantly Waters 
Carefully Wonderful 
Cautiously Wisdom 
Cleverly Walking 
Catch Why 
Canoe Wacky 
Camp Waken 
Canada Wide 
Cook Willing 
Choose Welding 
Catch Widget 
Choke Wind 
Check Wings 
Change Wealth 
Chase Wobbly 

What motto did I eventually choose 
for my personal, initialised motto? Cre
ative Wellies, (I'll spare you the reason 
why). Let's just say the motto exhorts 
me to reach lor the stars but reminds 
me to keep my feet well planted on the 
ground. Besides, it's not as if you'll be 
seeing it carved on a statue any time 
soon! 

Does this sound like fun? 

Why not try making a camp motto? 
Or a Trees for Canada motto? Or... Just 
let your creative juices flow! 

Send us your motto 
Send your mottos to the Leader. We 

will share the funniest, most inspiring, 
and thoughtful ones with Scouts across 
the country. 

Please note: No matter how clever 
or funny your motto is, it will never re
place Be Prepared. 

BACK 
ISSUES 
Available back to Jan. 1980. 

$2 each, pre-paid, cheque 
or money order 

Canadian Leader Magazine 
PO Box 5112, S t n F 
Ottawa, Ontario 
K 2 C 3H4 

Act Today! They go fast! 
NO LONGER AVAILABLE 

1980 March; Aug/Sept 
1981 April: May; Aug/Scpt 
1982 March 
1983 November; December 
1984 January; February; December 
1985 Aug/Scpt 
1986 March: October 
1987 April: December 
1988 March; April; 

Aug/Sept; October 
1989 April; May; November; 

December 
1990 February; November 
1991 January: February: Aug/Sept 
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Cubs master the 

art ofsnowshoeing 

while playing. . . 

SNOWSHOE 
S O C C E R 
from Mork Biagi 

N ova Scotia is the birth place of 
a new and exciting winter sport. 
The Cubs of the 15th Vanier 

Pack, Sydney, have come up with an 
utterly awesome way to spend a winter 
afternoon at camp. They hold Snowshoe 
Soccer tournaments, with teams orga
nized in sixes. 

This new sport has two guiding pur
poses; first (the best reason possible), 
to have fun; and second, to master the 
art of snowshoeing. 

The rules are simple. 

1. All players (including the goalie) wear 
snowshoes. 

2. The referee also wears snowshoes. 
3. No hand balls allowed. 
4. Players may not loiter on the oppo

nent's side of the field. 

5. To score a goal, players must kick 
(yes kick!) the ball past the goalie. 

6. Goal posts are 10 m apart. 
7. Akela determines the size of the 

playing field. 
8. A game has two 15 minute periods, 

with a five minute rest in between. 
9. At game's end the team with the 

most goals wins. 

It's as gruelling as it sounds; but 
it's also a terrific way to get fit, learn 
to snowshoe, and have fun. Our Cubs 
now not only do better on hikes through 
snow-deep Cape Breton forests, but 
also look forward to them. Because they 
spend less time falling and losing their 
snowshoes, they have more time to 
enjoy our outings. 

its*'' 

Use Winter Sense. 
1. Don't play if the temperature is well 

below zero. A strenuous game could 
mean your Cubs or Scouts are gulp
ing in very cold air into their lungs. 

2. Don't let the players snowshoe so 
hard that they work up a sweat. If 
they stay outside for long they will 
get cold rapidly. 

3. Keep looking for frost-bite. 
4. After the game, a mug of hot choco

late inside goes down well. 

— Scouter Mark Biagi works with the 
15th Vanier Wolf Cub Pack, Sydney, N.S. 

Build A Fun 
Kaleidoscope 
(Adapted from Scouting About— South 
African Scout newsletter.) 

Materials needed: 
• 3 strips of mirror tile per 

kaleidoscope, 2 cm wide. (Get 
them cut when you buy the tiles.) 

• masking or insulation tape 
• 1 marble with a colourful, 

twisty pattern 
• construction paper 

1. Place strips of mirror tile facing in
wards forming a triangular tube. 

2. Fasten together with masking tape. 
3. Fold the wire in half with a loop that 

holds the marble. (See diagram.) 
Tape to one end of your mirror tube. 

4. Place the marble in the twist of wire 
so it holds it firmly. 

< 

TO HO LP 

5. Cover the tube with construction 
paper. Let Cubs colour the outside 
kaleidoscope paper with happy faces 
or their favourite designs. 

Now the fun really begins. Point the 
kaleidoscope toward a light (not the 
sun) and turn the marble slowly. Listen 
to the amazed comments as colourful 
patterns appear before your Cubs' eyes. 
Explain to them where the designs 
come from. 

If mirror tile is not available, glue or 
tape aluminum foil to a piece of rectan
gular cardboard cut approximately 6 cm 
x 12 cm. Fold the cardboard in thirds, 
with the bright foil on the inside, so 
the kaleidoscope is 12 cm long and has 
2 cm sides. Complete kaleidoscope as 
above. 
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Milk Box 
Stoves 
Here's a fun and easy stove your 

Cubs and Scouts can make before 
going on a day hike. It's a great 

craft for a winter camp or regular evening 
meeting. (Thanks to Canadian Guider, 
March/April 1993) 

Directions: 
1. Use a one-litre milk carton. Press the 

top in flat. With a sharp knife, slit one 
side down from top to bottom, making 
flaps so you can open it, as shown. 

2. Place six briquettes and a fire-starter 
inside. 

3. Wrap the entire carton and briquettes 
with foil, folding around flaps on top. 
The foil contains the briquettes after 
you light them. Carry the stove in a 
plastic bag so that charcoal dust will 
not fall into your day pack, and to keep 
the briquettes dry. 

4. When you are ready for lunch, open 
the package and fold the foil back to 
make a wind screen. Light the milk 
carton (which acts as an additional 
fire-starter). 

5. When the coals are grey, place your 
food (possibly a foil dinner or a foil-
wrapped grilled cheese sandwich) on 
top of them to cook. 

6. When finished with the stove, let the 
coals burn out or put them out with 
water. Fold up what remains of the 
stove, and take it home for disposal. 

Caution 
Do Not use this stove inside a tent or 
building. Charcoal produces toxic carbon 
monoxide gas. 

i 

Plastic Tag Mustaches and Earrings 

Wondering what to do with all those 
plastic tags that close bread bags? 

Why not let your Beavers make handle
bar mustache disguises and decorative 
earrings? 
1. Gather a number of plastic bread 

tags. 
2. Trim the plastic tab openings so they 

fit Beaver-size ears and noses com
fortably without scratching. 

3. Let the Beavers glue on felt or con
struction paper cutouts, colourful 
dangling strings, or earring beads. 

Send us your more creative ideas to 
share with others. A 
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THE 18TH WORLD JAMBOREE 

What An Opportunity! 

AWorld Jamboree, an event oc
curring only once every four 
years, is a once-in-a-lifetimc op

portunity for most youth! 
Just imagine.... 
IMAGINE a campsite in the centre 

of Holland; imagine camping on "the 
bottom of the sea", on reclaimed land, 
where as recently as the early 1950s 
fishermen were casting their nets; imag
ine 30,000 Scouts from around the 
world; imagine twelve subcamps each 
housing a wide mix of nationalities; 
imagine a variety of programs meeting 
every need and interest, many focusing 
on water activities; imagine a pre-Jam-
boree stop-over outside London, Eng
land at Royal Holloway — one of the 
University of London's country campus' 
situated in 100 acres of wooded park
land — for a chance to get acquainted 
with over a thousand Canadian youth 
who will be attending the Jamboree; 
imagine a sightseeing day trip to Lon-
don. 

IMAGINE travelling by motorcoach 
from London, through the English 
countryside, across the English Chan
nel by ferry, and through France and 
Belgium before arriving in Holland. 

IMAGINE opportunities for a seven 
day tour of the United Kingdom prior to 
the pre-Jamboree stop-over, and a seven 
day European continent tour after the 
Jamboree. Imagine some home hospi
tality in Holland after the Jamboree (the 
above options at additional cost). 

IMAGINE being part of the Canadi
an Contingent to the World Jamboree 
from August 1-10, 1995 in Holland. 

No matter where you live in Canada, 
we have equalized fees to ensure all 
youth between the ages of 14 ajid 18 
have the opportunity to enjoy a very 
special time of their life! 

The Jamboree fee ($3,075) includes 
all transportation costs to the pre-Jam
boree stopover, Jamboree, all :amp 
fees, and a kit for each participant — ev
erything you need for fifteen wont erful 
days! And, as previously mentior ed, a 
chance to do additional travcllin; ? at a 
very reasonable additional cost. With 
the special relationship which has exist
ed between Holland and Canada since 
the World War years, we expect a high 
degree of interest from youth across 

by Jock Sinclair 

Canada. Scouts Canada is limited to a 
contingent size of 1,500, so get your ap
plication in early — first come, first 
served! Application forms with detail
ed information on the fee payment 
schedule and other pertinent informa
tion (including selection criteria) is 
available NOW from your Provincial 
Council offices. 

Scouts Canada officials have visited 
the site and talked to our Dutch hosts. 
Clearly they intend to make this World 
Jamboree the best yet! For the first time 
ever Jamboree organizers have scaled 
attendance fees so they are based on a 
country's per capita income. This was 
done to help youth from less developed 
countries. Scouts Canada has made an 
additional donation from our Interna
tional Brotherhood Fund, to further as
sist those in need. 

Truly this promises to be a World 
Jamboree — an event for Canadian 
Scouts to meet the World: to learn, to 
discover, to enjoy, to make friends, to 
represent Canada, to have fun! 

Don't miss it! What an opportunity! 
Don't just imagine! Join us! 

Scout and Venturer Qualifications 
Youth participants to the 18th World 

Jamboree, must: 
• have been registered members of 

Scouts Canada for two years leading 
up to, and including, the Jamboree, 

• have passed their 14th birthday (but 
not their 18th birthday) at the time of 
the event, 

• have completed the Voyageur Award 
and be working on the Gold Citizen, 
and Gold Campcraft Award (if they are 
Scouts), 

• have demonstrated skills equivalent 
to those required for the Exploration 
Activity Award (if they are Venturers), 

• have knowledge of first aid equivalent 
to the St John Ambulance Emergency 
First Aid Course or the Canadian Red 
Cross Emergency First Aid Course, 

• be physically fit and in good health, 
able to participate in the Jamboree 
program to the best of their abilities, 

• agree to participate in a pre-Jamboree 
training camp designed by the Nation
al Jamboree Committee, 

• be willing to represent Canada and 
Scouting. 

• have the ability and willingness to be 
integrated into a composite patrol/ 
troop with a team approach under dif
ferent styles of leadership, 

• have a positive attitude towards shar
ing the Canadian way of life and 
Canadian Scouting in an internation
al setting. 

Leader Qualifications 
Canadian Contingent adult leaders 
must: 

• be currently registered and in good 
standing with Scouts Canada and 
have at least two full years of member
ship as a leader before the event, 

• meet the age requirements for a lead
er of the Scout/Venturer sections of 
Scouts Canada, 

• be physically fit and in good health, 
able to participate effectively in the 
Jamboree program as an adult leader 
and carry out duties related to this po
sition, 

• agree to participate in a pre-Jamboree 
training camp designed by the Nation
al Jamboree Committee, 

• possess a knowledge of First Aid 
equivalent to the Standard St. John 
Ambulance First Aid Course. (Basic 
Cardiac Life Support Training is a de
sirable asset.) 

• be an experienced and trained Scout
er, skilled in all aspects of the Scout/ 
Venturer programs. leaders not qual
ified at this level may have difficulty 
in a Jamboree setting. (A potential 
candidate would probably have a 
Scout or Venturer Woodbadge part I I 
or equivalent, with camping and cook
ing experience. Applicants without 
formal training will need to be screen
ed very carefully.) 

Provincial Commissioners (through 
the Regional or District Commissioners 
where appropriate) must ensure that 
adults selected as leaders, or their sub
stitutes, meet the intent of these criteria. 
One leader will be accepted for each 
eight or nine youth participants regis
tering. 

—Jack Sinclair is Scouts Canada's In
ternational Commissioner and Canadian 
Contingent leader for the 18th World Jam
boree. 
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P A T R O L C O R N E R 

The A-B-C's of Survival 
by DrJobb Baker 

Recently a hunter separated from 
his hunting party, became dis
oriented, then panicked. He could 

have survived the experience with only 
minimal preparation. Unfortunately, 
many people never take the time. 

Why not share these survival tips with 
Scouts in your troop. 

Tell someone where you are going 
and when you will return. Do this EV
ERY time you go hiking, even if entering 
a familiar area for a short visit. Remem
ber, you can break a leg half a mile from 
home as easily as in the deep wilder
ness. 

When hiking, always carry a knife 
(Swiss army type or strong-bladed hunt
ing knife), a folding saw, matches, and 
an unbreakable signal mirror. Carry 
matches in a waterproof container, thor
oughly sealed for use only in an emer
gency. 

Carry a compass and map, especially 
if going into unfamiliar territory. Practice 

with them before you get lost Know the 
local magnetic declination. 

Carry food with you even if you think 
you'll only be gone for a short time. 
Bring a tiny "survival" food pack of high 
calorie food that you have carefully 
packed and waterproofed. A fanny pack 
is a convenient place to carry it. 

If you get lost DONT MOVE around 
unless you need food or can get a better 
signalling position. A moving person is 
always harder to find. If you must move 
(e.g. for safety), don't go far. Leave a note 
telling exactly where you are going, and 
how many people are with you. Then, 
clearly mark your trail. 

Once you have decided to stay put, 
study your surroundings carefully. 
Think about food availability, water, fuel, 
drainage, natural protection, freedom 
from natural hazards, ease of travel in 
the area, and communicating (or sig
nalling) . 

Consider how you will divide up and 
supplement your food supply. The ra
tions you carry in your emergency pack 
(described below) will last several days. 
Follow this advice: (1) Eat NO food the 
first day. (2) If water is scarce, drink none 
the first day. (3) To make food last, divide 
it into small, equal parts. Decide when 
you will eat each part and strictly dis
cipline yourself. (4) Eat slowly and only 
small amounts at one time, to gain the 
most from your food. Supplement your 
rations with food from the surrounding 
areas. 

Generally speaking, you can eat any
thing that birds or animals eat. When in 
doubt, eat only a small quantity and wait 
for 24 hours to observe the effects. 

You can build a simple rabbit snare 
from available fishing line, shoe laces, or 
wire. I.ook for porcupines if you see the 
bark chewed off tree trunks. Roasted 
grasshoppers or grubs are nourishing. 
Cook any meat or fish you eat 30 minutes 
per pound. Boiling is the best method of 
cooking: the broth retains the juices and 
vitamins from the meat, and you can 
drink the boiled broth. Always boil water. 

Keep a fire going (if your wood supply 
permits); if not, prepare one for instant 
lighting. 

Three fires is the international dis
tress signal. Build them in a triangle with 
equal length sides (20 to 30 metres 
apart). If you see an aircraft, light your 
signal fire and stand in an open area wav

ing a colourful piece of clothing. Make 
sure your fires do not create a hazard. 

Use any shiny object to signal a pass
ing aircraft, but contrasting colours 
(such as evergreen on snow) work best. 
Attract attention by any of the following 
methods: smoke, flame, pyrotechnical 
light or flare, flashes of sunlight reflected 
by a mirror (or any shiny object). Use 
signals that take advantage of any shad
ows, to make them appear larger or 
more prominent. 

Make building a campfire and shelter 
a priority. Both should be small and po
sitioned just two to three metres apart. 
Keep the campfire burning at all times 
as a signal. No animal will attack humans 
(day or night) if you keep the campfire 
burning — a comforting thought for in
experienced woodsmen. Remember a 
fire by night and smoke by day makes 
the best signal. Make sure your campfire 
is safe. 

Alwavs remember: PANIC CAN KILL 
YOU! BE SIGNAL CONSCIOUS! STAY 
PUT! A 

Kub Kar 
S t t p e r K m e r 

Klass. 
• PC (or compatible) 

com puter-based 
• Wired, tested, guaranteed 
• Easily installed 
• Available for up to 7 

lanes — handles any hack 
• Lane results in order of 

finish (to .0001 seconds) 
• Provides the fairest rally 

with RaceManager option 
• The most complete, most 

accurate system available 
No Kidding! 

L = 
dbc • mifco 
90 Fleet Street 
Portsmouth NH 03801 
(800) 654-2088 

MAKE YOUR OWN 
EMERGENCY 

SURVIVAL KIT 

Pack two empty sardine cans with 
the following contents, then 

place them face to face and apply 
waterproof tape around the joint. 
This makes a very small package 
with plenty of nutrition to keep you 
alive for many days. Use the tins as 
cooking utensils, if needed. 

Package of hard candies or 
semi-sweet chocolate 
2 tea bags 
Razor blade 
2 darning needles 
2 packages of salt 
Assorted fish hooks 
Fishing line 
Package of raisins 
2 safety pins 
Package of soup mix 
4 sugar cubes 
2 bouillon cubes 
Package of peanuts 
Vitamin C tablets 
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appy new year! May 
1994 be a good one 
for you and your 
Beavers. 

Fun at the Pond — THE BOOK — is 
now on the shelves of your local Scout 
shop. This new Scouts Canada publica
tion covers the first twelve years of 
"Fun at the Pond" articles. What a great 
resource for Beaver leaders. At $12.95 
it is an affordable addition to your 
colony or personal library. Here are 
some ideas from earlier days of "Fun at 
the Pond". 

HUNT THE THIMBLE 
(From the very first "Fun at the Pond" 
written by Betty Rapkins.) 

Send the Beavers out of the room 
(no peeking allowed) and hide a thim
ble somewhere. The thimble should be 
visible even to the smallest child with
out anyone having to move objects in 
the room. A good place, for example, 
might be on a leader's finger! When the 
Beavers come in, let them wander 
around looking for the thimble. 

When a Beaver comes close to the 
thimble a leaders yells out, 'Tim's 
(child's name) getting warmer". Of 
course this will create a great rush to 
Tim's corner of the room. If he moves 
away from the thimble call out, 'Tim's 
getting colder now". Organize the game 
so that each Beaver finds the thimble 
at least once. 

WINTER FAIR 
STORY AND GAME 
(Kay Hotham, later Kay Warren, sug
gested this activity in the January 1981 
issue of the leader — the second "Fun 
at the Pond". 

Arrange Beavers in a lodge relay for
mation. Give Beavers in each lodge one 
of the following names, ensuring that all 
Beavers first in line have the same 
name and all second Beavers have the 
same name, and so on. 

Snowman 
Ice Castle 
Skating 
Snow fort 
Snowballs 
Hot Chocolate 

Make up a story using all the words, 
and the phrase "Winter Fair". Whenev
er the Beavers hear their assigned 
names, they run to the end of the room 

and return to their original positions. 
This game easily adapts to other 
themes; for example, fruit basket, veg
etable garden, orchestra. You could 
also assign leaders a special word, and 
make them run to the end of the room 
and back when they hear it. 

M 1 

SNOW TREASURE 
(In January 1982, Kay suggested this 
outdoor game.) 

This is a snowy wide game for ad
venturous Beavers. Mark boundaries 
well and post leaders or parents near 
them to prevent Beavers from straying 
too far. 

Give each Beaver a snack in a small 
plastic container. All Beavers should 
start from the same point and head off 
in different directions. Encourage the 
Beavers to go around trees and over 
sandboxes and snowbanks to make a 
trail of footprints in the snow. Beavers 
should try to find a good spot to hide or 
bury their snack in the snow (but not 
too deep!). Then they should trace their 
own footprints back to the starting 
point. Everyone then switches trails 
and follows someone else's path to a 
buried snow treasure. Dig them up and 
'dig' in — Y U M ! 

WEATHER W H E E L 
(From the January 1982 "Fun At The 
Pond"). 

Spread this project over several 
meetings and add the final touches on 
an outdoor/indoor day theme. 

Give each lodge a large circle of stiff 
cardboard marked into six or eight 
equal segments. Attach a cardboard ar
row in the centre with a fastener that al
lows it to turn. 

Ask Beavers to collect pictures of 
different kinds of weather patterns: 
rain, cloud, falling snow. Bring in mag
azines or tell them to look for suitable 
pictures at home. Help each lodge 
make a picture collage, grouping them 
into different weather categories. At 



every meeting, Beavers can turn the 
arrow to the section that illustrates the 
weather outside. 

WEATHER 
WHEEL \ / \ 

Fun At The Pond (the book) offers 
many crafts, games, songs, and other 
activities. The 204 page book is orga
nized into seasons. Extra chapters 
focus on holiday ideas and special 
themes. Pick up a copy for your 
colony's resource centre. 

Let's now return to January 1994 
and some new activities. 

B o x S C U L P T U R E S 
Beavers will love this fun craft. Gath

er an assortment of cartons, cardboard 
tubes, different sizes and shapes of box
es, bits of cloth, collage materials, 
paints, tape, string, and glue. 

Paint the boxes and tubes in distinc
tive bright colours. Beavers can create 
small, hanging sculptures by pulling a 
long piece of string through several 
boxes. To make standing sculptures, 
glue or tape together larger boxes. Let 
your imagination run wild! Decorate 
the sculptures with collage materials, 
and bits of cloth and wool. 

BOX 
SCULPTURES • 

/2 
1 

V77777A 
T J U 

F O L D E D F A C E S 
For each face you need a rectangu

lar sheet of thin paper (air mail paper 
or typing paper), yarn, tape, markers, 
and glue. 

Starting at a short end, pleat the pa
per like a fan. Tie a piece of yarn 
around the middle of the folded paper. 
Open the fan out into a circle and tape 
the ends together. Use thick markers 
to draw on a face. Glue or tape paper 
ears on the face and add yarn to make 
hair or whiskers. 

FOLDED 
FACES 

S Q U E E Z E B O T T L E 
PAINTING 
(We borrow this art idea from Chil
dren's Art & Crafts, by Nancy Lewis 
Bartlett, published by the Australian 
Women's Weekly.) 

You will need: flour, salt, any type of 
non-toxic paint, heavy paper or card
board, and plastic squeeze bottles. 

Mix equal parts of flour and salt. 
Add paint to form a paste. Pour into 
plastic bottles. Mix batches of different 
colours for each lodge and share. 

To paint a picture simply squeeze 
paint onto the paper and let it dry. The 
salt will give the design a glistening 
quality. For variety, sprinkle glitter over 
the picture while it is still wet. 

A SKATING P A R T Y 
For outside activity this month, or

ganize a skating party at a local outdoor 
rink. Try to arrange for your colony to 
have the rink all to itself. Before the 
event, send a letter home to your Bea
ver parents asking for supervision help. 
Remind parents to make sure their Bea
vers are warmly dressed. 

Bring along some camping stoves 
and serve hot food for a rink-side feast 
after you finish skating. Ask your Bea
vers what they would like to eat: hot 
dogs, chili, hot chocolate and dough
nuts, or some other preferred snack. 
Assign some of your adults to "cooking 
duty" while the rest join the Beavers on 
the ice for active fun. 

Let your Beavers skate freely 
around the rink for a while before start
ing games. While they skate, observe 
their skill levels. Build your relay so 
that each team has an equal number of 
members with different levels of skat
ing abilities. 

I C E R E L A Y 
Line the teams up at one end of the 

rink. Each team uses a lit flashlight or 
a cardboard tube as a relay baton. Place 
an adult opposite each team at the other 
end of the rink. The first Beaver in each 
team skates to the adult and tags him, 
returns to the team and hands over the 
baton to the next player. Finish the 
game when all team players have com
pleted their turn. 

Bring some plastic toboggans to the 
rink and run a similar relay with adults 
pulling Beavers behind them. Chal
lenge the Beavers not to fall off the to
boggans during the relay. Be prepared 
for some "accidental" spills. 

Form a long line of Beavers and 
adults. With everyone holding onto 
the waist of the person in front, let 
them snake in and out of obstacles 
placed on the ice. Let the "ice snake" 
curl back on itself, to make the game 
more challenging. 

B E A V E R H O C K E Y 
Use plastic hockey sticks (most of 

your Beavers will probably have one or 
two at home), and a small Nerf sponge 
ball to avoid injury. Before playing, set 
up some obstacles on the ice and let the 
Beavers practice stick-handling the ball 
around them. 

Set up goals at each end of the rink 
and split your Beavers into two teams. 
The object of the game is NOT to score 
goals, but to aim the ball accurately to
wards the goal or a fellow team mate. 

When everyone tires, gather at the 
rink side and feast on the goodies you 
brought along. 

Next month we will talk about books, 
printing and book-making, so get ready 
with glue, crayons, markers, paper, card
board, sponges, paints and any other 
useful, book-making materials. 
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S H A R I N G 

O p e n Y o u r l o d g e To P a r e n t s 
by Ben Kwser 

E ncouraging parents to become involved in their colony con
stantly challenges leaders. Obviously, more adults helping 
at meetings means less work for everyone and more time 

supporting children in fun activities. 
Here's our $50 challenge: How do you provide a non-threat

ening opportunity for parents to taste the flavour of Beaver 
meetings and experience their children's fun? 

Scout/Guide Week celebrations centre on February 22, the 
birthday for both Lord and I.ady Baden-Powell, who founded 
Scouting and Guiding. Traditionally a family-oriented week, it 
offers a great opportunity to organize a "meet the beaver" night 
for parents. The evening should focus on two objectives: 

• Let the children show parents what happens at Beavers, and 
display some of their skills. 

• Actively demonstrate to parents the quality time and rewards 
of helping on an active colony leadership team. 

When Beavers themselves demonstrate their achievements 
to parents and show how much fun they have, you are more 
likely to succeed. Consider these ideas as you plan a 
Scout/Guide Week event to involve parents in the Beaver pro
gram with their children. 

Begin with your Beavers: talk about appropriate activities 
for a Scout/Guide Week theme. Since the section turns 20 years 
old in 1994, you might suggest throwing a birthday party for 

CALL TOLL FREE: 1-800-668-9481 

A Fund Raiser That Works! 
" C A L L P O L I C E " S I G N S 

Supported by Police Departments and the Ministry of the 
Solicitor General for Ontario. "CALL POLICE" SIGN retails 
for $ 1.00 each ... yet your 
price is only .450 ... you make 
... .550 on each sign sold less 
any applicable taxes. 

Each "CALL POLICE" SIGN 
comes in its own Cello 
Package, with a descriptive 
brochure. Your organization 
is printed on the front and the 
back of the brochure. 

Included In This Price Are: 
• Shipping Costs 
• Display Posters 
• Media Kit Coin Boxes 
• Counter Displays 

05 

Beavers. From the ideas your children give, make a list of pos
sible activities. This is very important because it enables your 
Beavers to develop ownership and pride in what they will do 
later on with their parents. 

From this list, have your colony choose one or more activ
ities to begin preparing. Help Beavers decide what things they 
would like to show their parents. Arrange to save and display 
any of these crafts or materials. 

Next, pick a date for your meeting. Ask the Beavers to find 
out their parents' preferred meeting date. This alerts parents 
to your coming event, shows them how excited their child is 
about having them come, and gently persuades them to attend. 

Follow up the verbal invitation, by having your Beavers cre
ate their own written invitations. Parents sometimes ignore pa
per sent by a leader, but they can't resist an invitation prepared 
and delivered personally by their child. Have Beavers prepare 
their invitations a week or two in advance. Let them design and 
decorate their invitation and, with your help, add when and 
where the meeting will be. Dress up invitation envelopes with 
stickers and other decorations. 

In each envelope, include a schedule of your evening's ac
tivities. Discuss this schedule with your Beavers so they un
derstand the plan and can explain it to their parents in their own 
words. This not only helps relieve any anxiety Beavers may 
have about the evening, but it also builds their enthusiasm. 

As you prepare for the parents to come to the meeting, help 
your Beavers learn or polish some of their social skills. Polite
ness seems a lost art these days, and teaching children skills 
for social gatherings provides them with valuable experience. 
(You may even impress a parent or two.) Have your Beavers 
practise introducing their parents to you. Do this by role playing 
in lodges. For example, have each Beaver practise saying: 

"Mom/Dad, this is Rainbow." 
"Rainbow, this is my Mom/Dad, Mrs . / Mr. . ." 

In turn, the Beavers will observe how adults continue greet
ing one another. This may seem very basic, but remember that 
Beavers learn through observing active adult role models. 
Most five year olds have never had this experience and will 
try eagerly to master it during a meeting. 

Perhaps your colony wants refreshments at their event. 
Suggest an at-home activity where family members work to
gether on snacks to bring. Older Beavers could help set up 
food tables, make juice, and decorate. 

On the big day, make sure leaders greet parents at the door 
and help settle Beavers into their schedule. Don't let parents 
drift in, drift along a wall, and then drift out It's a night for your 
Beavers to be front and centre, showing their parents around 
displays or activity centres their colony has planned. Start with 
your normal opening ceremonies.Talk with parents about their 
child's pursuits as they progress through the schedule. 

When the evening ends, get the Beavers to thank their par
ents for coming. At your next meeting, ask your Beavers to 
write "thank you" notes to their parents. It teaches them more 
social skills, and reinforces their child/parent relationship. 
Encourage parents to come again and join in the fun. 

If all goes well, you will spark interest in some parents and 
give all of them a taste for Scouting. 

This Offer Applies to a minumum order of 1000 
"CALL POLICE" SIGNS 

Samples Available Upon Request 
To Place Your Order Call 

T O L L F R E E : 1 - 8 0 0 - 6 6 8 - 9 4 8 1 
Quinte Plastics Ltd., 22 Manor Cres., Trenton, Ont. K8V 3Z7 
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V E N T U R E R L O G 

Impor tan t Wind Chill Facts 
You Should Know! 

by Dr. Robb Baker 

A s I write this, the first snowfall of 
the winter season (early and a 
record level) has just hit Ottawa. 

Traffic is snarled, sales of windshield 
scrapers are skyrocketing, and every
one is digging out winter clothes. The 
thought of yet another long cold winter 
sends chills up the spine! So what? 

Venturer companies should not hide 
indoors just because winter has begun. 
Outdoor Scouting activities must adapt 
to the environment. When Scouts take 
proper precautions, outdoor activities 
are fun. 

Temperature is one factor to consider 
before deciding whether to have an ac
tivity outside or indoors. But wait it's not 
that simple! Be aware of outside wind 
chill. Its effect can produce dangerous, 
sometimes fatal, conditions. 

Windy days feel (and are) much cold
er than days when the wind is calm. All 
of us have felt the difference. On blus
tery, January days, this becomes much 
more obvious as winter's cold fingers 
seem to reach right inside our jackets. 
Wind, cooling our bodies, causes this. 

In simple terms, it feels colder than 
the thermometer indicates. 

The Wind Chill Factor measures the 
rate your body looses heat after account
ing for the effects of both air tempera
ture and wind speed. The wind chill fac
tor is then expressed in a number (e.g. 
at a wind chill factor of 2700, exposed 
flesh will freeze within half a minute). In 

"pure" scientific terms, this calculation 
is based upon how fast water cools in 
combination with lower temperatures 
and wind. Because people have so much 
water in their bodies, the data is almost 
identical when applied to humans. 

As a general rule: 

• Conditions are comfortable when 
dressed for skiing if the air tempera
ture is 0°C, or the air temperature is 
12° C and wind speed is 40kph. 

• Conditions are no longer pleasant for 
outdoor activities on cloudy days if the 
air temperature is -18° C, or the air 
temperature is +2°C and wind speed 
is 40kph. 

• Exposed flesh freezes when the air 
temperature is -30° C, or the air tem
perature is -10° C and wind speed is 
38kph. 

• Walking/hiking outside becomes dan
gerous when the air temperature is -
50° C, or the air temperature is -27°C 
and wind speed is 48kph. 

Although we pay more attention to 
wind chill over the winter months, it is 
also present during the summer, partic
ularly on cool, windy, damp evenings. 
On a hot day, a breeze feels wonderful. 

Use wind chill wisdom when plan
ning a camping trip to keep your cabin 
at a comfortable temperature. Wind chill 

also affects the rate tents, buildings, and 
other shelters cool. 

Before venturing out on any winter 
outdoor activity, find out if your council 
has a policy related to cold weather con
ditions. If it does, decide whether you 
should postpone your trip. 

Use common sense. If you get cold 
in windy weather, watch out. 

Did you know...? 
1. Water freezes much more quickly 

when wind chill is high than when 
lower. 

2. A warm car engine looses more heat 
as the wind chill increases. 

3. It takes longer to boil water outside 
as wind chill increases. 

4. The efficiency of light weight stoves 
(particularly propane), decreases as 
wind chill increases. 

5. Exposed flesh freezes more rapidly 
with higher wind chill factors. 

Wind Chill Safety Tips 
On cold, windy days: 

1. Check yourself and others frequently 
for frost bite. 

2. Cover all exposed skin areas (nose, 
ears, chin, cheeks) when possible. 

3. Wear a coat with a wind-breaking out
er shell. 

4. Do not stay outside for long periods. 
5. Layer your clothing for extra 

warmth. A 

b & s e m b l e m l i m i t e d 

140 Engelhard Dr., Box 3 
Aurora, Ontario, 

(Toronto), Canada L4G 3G8 

Telephone: 773-7733 Fax: (416) 773-7745 

The Crest People 
Embroidered event emblems 
• District & Provincial Emblems 

• Camp badges & Uniform c r e s t s 

Highest in quality • Lowest in prices 

• Best in service from coast to coast 
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O U T D O O R S 

The Zen ofTarps 
by Ben Kwser 

The way to outdoor enlighten
ment is not dependant on hyper
bolic design. Sometimes the 

best path is simple in direction and step. 
A wise camper knows that inner tran
quillity can be found within a humble 
3 m x 3.5 m ripstop nylon tarp. 

I discovered this harmonious rela
tionship between tarp and camper 
through my first Scout leader, an obvi
ous tarp zen master. Our troop held a 
spring camp in the West Point training 
forest, which was strewn with used 
pieces of military hardware and low 
bush blueberry shrubs. That evening, 
an unexpected snow blanketed the area. 
A combination of heavy drifts and soak
ed ground popped tent pegs and flat
tened tents. The snow, sitting on top of 
half-metre high blueberry bushes, made 
for a surreal experience — a camp in the 
Twilight Zone. 

In the midst of chaos stood Mr. 
Owen, serene under the leader's tarp. 
He calmly rallied us to his shelter, cen
tralized breakfast feeding, and point
ed us in a direction for attaining peace
ful order. The zen of tarps was awesome 
to behold. 

In this age of lightweight tents, tarps 
remain a simple but very effective piece 
of camping equipment. Let's look at 
some of the ways you can use tarps on 
your next outing. 

My Scout leader showed us that 
tarps give a group a central place to 
meet, eat, and just hang out While tents 
are considered personal spaces, a tarp 
establishes a common area where ev
eryone can sit. 

Tarps also have practical uses. The 
most common application is protection 
from rain. The only thing worse than 
camping in rain is having to step out of 
your tent into rain. A tarp set near or 
over your tent entrance gives a "porch 
roo f under which you can prepare 
yourself and your gear before heading 
out. If your group uses several light
weight tents, you can pick them up and 
move them around the tarp, wagon-train 
style, when the weather takes a turn for 
the worse. 

Making a lean-to or emergency shel
ter with a tarp is an essential camping 
skill for children to learn and master. 
You can show them a number of differ
ent methods: the slant-roof style of a tra
ditional lean-to; the A-frame; and the one-
point shelter. 

The slant roof, as its name implies, 
slopes at an angle to protect against rain 
and wind. You tie each corner to a tree, 
making the high end more than 2 m off 
the ground and the back end less than 
a metre high. Set the low end toward 
prevailing weather. That way you'll stay 
dry if it rains. You can place a fire or 

stove at the high end to keep smoke out 
of your tarp. 

To make an A-frame, you drape the 
tarp over a cord tied between two trees 
and stake out its four corners in tent-like 
fashion. If there are no trees available, 
crisscrossed branches or canoe paddles 
will provide a stand. 

Make a one-point shelter simply by 
tying a line around a tree about 2 metres 
off the ground and running it out to the 
ground. Anchor one corner of the tarp 
where the cord is staked to the ground 
and tie its opposite corner to the upper 
part of the cord. Then pull down the oth
er two corners tightly to make the shel
ter opening. 

A 3 m x 4 m tarp will serve a small 
group of campers. Ripstop nylon with 
a waterproof coating is quite durable. 
Lighter, heavy gauge plastic with grom-
mets in the corners and edges will also 
take a lot of wear if treated respectfully. 
Learning how to put in grommets and 
repair torn areas can make a good group 
project. 

As I grew in camping knowledge, 
I came to appreciate the use of a tarp in 
reaching camping nirvana. One experi
ence involved a windswept lake, a secure 
tarp, and a can of cheese ravioli. But that 
is another article for another time. A 
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Scoute Canada To launch 
DIRECT MAIL FUNDRAISING CAMPAIGN 

A l l non-profit organizations need 
a strong financial base to sur
vive and achieve their missions. 

Many organizations have been tempted 
to rely on a relatively small number of 
sources of funds; some have a single 
source — the membership. 

In November 1993 National Council 
approved plans to conduct a direct mail 
fundraising campaign for Scouts Canada 
to reduce our dependence on member
ship fees to fund activities. A volunteer 
committee, under the chairmanship of 
past-president Jack Sinclair, will oversee 
the campaign. 

Despite increased costs and, in some 
cases, fierce competition for funds, di
rect mail remains one of the most effec
tive ways to cultivate a broad financial 
base. Properly managed, a direct mail 
program can provide a stable and pre
dictable source of funds for almost any 
organization. 

We have targeted Scout-Guide Week, 
February 20-27, for our first mailing. Up 
to four more mailings will occur in 1994, 

by John Rietveld 

totalling 600,000 pieces for the year. 
Stephen Thomas Associates (STA) will 
manage the program. STA has special
ized in non-profit direct mail for more 
than 13 years. They launched many new 
programs for a wide variety of clients. 

You have probably received direct 
mail fundraising requests from Easter 
Seals, the Canadian Cancer Society and 
the World Wildlife Fund. 

Direct mail involves a two part pro
gram: an acquisition program and a 
donor renewal program. The former 
finds new donors; the latter seeks repeat 
donations from existing donors. 

We will not use Leader magazine 
or ScoutWorks mailing lists, but instead, 
will exchange donor lists with other 
charities. 

Probably members will not receive 
a solicitation because our prospective 
donor is over 55 years old. However, 
some Scouts Canada members (or par
ents of members) may receive a direct 
mail package. Therefore, each package 
will explain that those people already 

making a contribution to Scouting are 
not expected to respond. 

Will direct mail impact on local pro
jects? 

Experience from other agencies 
involved in direct mail indicates that 
it never hurts local fundraising; on the 
contrary, they support each other. Direct 
mail provides an added benefit: it raises 
public awareness, even when people 
choose not to donate. 

Many organizations are satisfied to 
break even on acquisitions in the first 
year or two of the program because it is 
in the re-solicitation of the new donors, 
found through acquisition, that the profit 
lies. Scouts Canada hopes to follow this 
experience. 

Now that you know about Scouts 
Canada's direct mail campaign, you can 
respond to queries from friends and 
neighbours who might receive one of 
the packages. 

Questions? Write to John Rietveld, 
Executive Director Communications 
Service at the National Office. A 

Ve&d i 

iliMM A 
SCOUTS CANADA 

We wrote the book 
on having fun. 

And singing along. 
And drawing, 
cutting-out, 
glueing together, 
story-telling, 
and a whole 
pond full of 
other Beaver 
activities. 
204 pages with step-by-step 
instructions and illustrations make it 
easy to create fun! 

From the Publishers 
of the Leader Magazine. 

20-503 ......$12-95 
Ask for it at your local Scout Shop! 
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C R O S S - C O U N T R Y 
PHOTO 

"We Found the f a 

Bur led l r e o s u r e ! 

I ubilant Cubs from the 1st Spring Park 
m Pack, REX, wave their pirate swords and 
shout for joy after uncovering a hidden trea
sure-trove along a secret beach. Who would 
have guessed such a find would happen dur
ing a "Pirates At Sea" Cub camp?! Thanks 
to Scouter Micheline Charest. 

B I G B R O W N BEAVER LOVES ATTENTION Everyone 
gets a chance to pat Big Brown Beaver after opening cere
monies at the 6th Amherst "A" Colony pond, N.S.. This year 
the colony visited a maple sugar bush, went horse back riding, 
raced cars, practised somersaults, visited a bird sanctuary, and 
had lots of fun. Thanks to Sharon Bugley. 

< 

LOCKED UP! Beavers from all over the Bay St. George Dis
trict gathered for a rip-snortin' Wild West Day in Stephenville, 
Nfld. Wagon rides, jail-making, lassoing, sack races, a sing-along, 
and a western style barbecue all helped create a great day. 
"From chuck wagons to outlaws, the Beavers did it all!" said Jean 
Clarke, Assistant Regional Commissioner for Beavers. All the 
Beavers walked contentedly off into the sunset with dreams 
of horses and cowboy hats. 

The 24th Red Deer Cubs, Alta., enjoyed a sun-filled week
end camp at Kootenay Plains in the Rocky Mountains. 

During one hike, the Cubs visited the Whirlpool Point Pine 
— a Limber Pine growing beside the North Saskatchewan 
River. Tree specialists conservatively judge the age of the pine 
at 1,000 years old! Thanks to Akela Paul Dorion. 

1 

• •• 

* 

BEAVER PAN? Beavers from the 144th and the 133rd "C" 
Ottawa Colonies, Ont., enjoyed an imaginative weekend at 
Camp Opemikon last May. The theme title: "Beaver Pan And 
The Lost Beavers In Never Never Pond." Magical pixie dust, 
games, crafts (pirate eye patches were popular), and songs 
mixed well producing a fun, high adventure weekend camp. 
Photo by: Jack Logan. 
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Scouts Provide 
Four Week 
Food Supply To 
Needy Families 

It didn't take Scout leader John McDowall long to find 
a service project for four of his Scouts wanting to com

plete requirements for their Chief Scout Award. In one 
weekend, 36 Scouts and parent volunteers of the 1st 
Arrowsmith Troop, B.C., (Alberni District, Islands Re
gion) worked 260 hours. They gathered 175 bags of 
food worth approximately $4,000. This donation sup
plied the local Salvation Army Food Bank for four weeks. 
Well done! 

CUBS HAVE FUN PLANTING TREES Cubs Ken 1 loose, 
Chris Robb, Eli Clark and Jordan Thompson from the 1st 
Poplar Hill Pack, Ont., enjoyed a Saturday morning, tree-
planting excursion. "It was a very cold and wet morning," 
says Scouter Delia Hedley. The rain dampened no one's spir
its. In fact, it made tree planting easier! 

The Red Cross Society 
awarded Jan Bacon, 
an advisor with the 

76th Knights of 
Logres Rover Crew 

(Calgary. Alta.), 
a certificate for donat

ing one hundred 
pints of blood! 

(Calgary Rovers and 
Venturers regularly 

volunteer their time to 
the Red Cross, and 
help at the annual 

Honours and Awards 
night.) The ceremony 

didn't hurt a bit! 

l Y P i 

d r e s s c r e s t 
e m b r o i d e r y 

c o m p a n y 
L I M I T E D 

Phone (416) 789-2893 
Fax (416)789-9076 

116TYCOS DRIVE 
(REAR ENTRANCE) 

TORONTO, ONTARIO 
M6B1V9 

• FIRST QUALITY WORKMANSHIP. 

• C A M P O R E E , DISTRICT, P R O V I N C I A L 

AND NATIONAL EMBLEMS. 

• FREE DESIGN S E R V I C E S . 

• SMALL A N D L A R G E QUANTITIES. 
• D I R E C T E M B R O I D E R Y FOR 

B A S E B A L L C A P S A N D S P O R T S W E A R . 
• SPORTSWEAR A N D BASEBALL C A P S 

ALSO AVAILABLE. 

YOUR ONE STOP EMBROIDERY SHOP 5 
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Rotate Your Program 

A re your weekly troop meetings 
stuck in a rut? 

Why not run your program on a 

four-week cycle? Devote each weekly 

meeting to a particular format: troop 

night, patrol night, activity night, or 

badge night. 

The inspiration for this program 

schedule came from the late John Sweet, 

Scouting U.K.. 

Try this cycle of two-hour meetings. 

Troop Night: formal ceremonies; 
badge presentations; investitures; uni
form inspection; inter-patrol competi
tions and games; patrol presentation 
assignments for next week. Emphasize 
the troop acting as a whole unit made 
up of inter-dependent patrols. 

Patrol Night: as assigned on troop 
night, each patrol presents one period 
of instruction (10-15 minutes) related to 
the subject the troop is currently inves
tigating, as per the troop plan. Patrol 
leaders then run games and diversions 
of their choice. The Honour Patrol 
chooses the activity. The meeting ends 
30 minutes earlier than usual, allowing 

by Colin Wallace 

time for a Court of Honour. Remind 
patrol leaders about their next assign
ments. Emphasize the strength of each 
patrol and the inter-dependence of its 
members. 

Activity Night: movies; resource peo
ple; guest troops; parents; visits; trips. 
Activities will reflect the current sub
ject in the troop plan. Emphasis how 
the troop, patrols, and Scouters inter
act with others outside the troop. 

Badge Night: badge examinations; 
individual and patrol instructions for any 
badge. Scouts who have earned a badge 
act as examiners and instructors for 
Scouts trying to earn the same badge. 
Emphasize individual development, and 
helping each other grow. 

We tried this program cycle for sev
eral years. Like any scheme, it has ad
vantages and disadvantages. 

Advantages 
1. The cycle offered more real leader

ship opportunities, especially at the 
patrol level: patrols were accountable 
for at least one definite part of the 
program, not just a few minutes dur
ing Patrol Corners. The cycle also 
let other members of the leadership 
team share the ownership of the 
whole meeting, without anyone feel
ing they were left out or overworked. 

2. Adult leaders got a break on Patrol 
Night, although they were always 
ready with an alternative, fill-in plan 
if necessary. Badge Night evenings 
also tended to be quieter for leaders. 

3. The cycle eliminated risks of falling 
into a weekly rut. We made steady 
progress through the Scout section 
badge scheme. 

Disadvantages 
1. Leaders needed to constandy remind 

Scouts what night it was, through 
telephone calls, newsletter items, 
calendar updates, and meeting an
nouncements — a major, but not in
surmountable, difficulty. 

2. The scheme demanded real plan
ning. You can't just 'wing it'. Patrol 
Night tended to be modelled on 
Troop Night — a minor difficulty. 
Adult leaders had to be alert, and set 
the right example. 

Personalize this cycle for your own 
troop. Try rotating the cycle every three 
or five weeks. You might want shorter 
or longer meetings. Just keep it simple 
enough for everyone to understand it 
easily. A 

Scouter Colin Wallace is a trainer in 
Greater Toronto Region, Ontario. 

CUSTOM EMBROIDERED C R E S T S 
Serv ing the Scou t w o r l d 

C u s t o m - m a d e 
E N A M E L E D P I N S 

SOUTH 
UNITED 
CHURCH MILDQl. 

REASONABLE PRICE 
F I N E Q U A L I T Y ! 

C H A M P I O N C R E S T COMPANY 
P.O. BOX 39056, POINT GREY, VANCOUVER, B.C. V6R 4P1 

TEL: (604) 874-0632 FAX: (604) 874-0522 
ON-TIME DELIVERY 

B E S T S E R V I C E S ! 
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N E T W O R K 

W h o A r e T h e P a r t n e r s ? 
by Warren McMeekin 

APartner is an association, institu
tion, organization or group that 
wishes to use one or more of 

Scouting's programs. Scouts Canada 
grants charters for the operation of a 
Scout group through Provincial Councils 
to a Partner. These charters are renewed 
annually. Believe it or not, Scouts Canada 
has over 4100 Partners'. 

The Partner gives an incredible 
amount of support to the local group: 
• Administration of programs 
• Selection of leaders 
• Training of leaders in the ideals of 

Partners 
• Facilities 
• Recognition. 

Considering the problems facing 
some religious and community organiz
ations these days, we are very fortunate 
to have such excellent Partners. Below 
we provide a partial list of our Partners, 
the number of years involved in the 
Movement, and the number of groups 
they sponsor. 

Partner Years Of Number 
Group Partnership Of Groups 

Anglican Church 84 335 
Baptist Church 73 49 
Board of Trade 35 4 
Canadian Forces 85 24 
Civitan 21 5 
Eagles 21 9 
Elks 72 35 
Fire Deportments 66 80 
Canadian Home and School 64 57 
Odd Fellows 35 3 
Jaycees 21 2 
Jewish Community 68 4 
Kinsmen 68 100 
Kiwanis 74 32 
Knights of Columbus 71 94 
tions 74 315 
Lutheran Church 70 38 
Masons 72 6 
Moose 35 8 
Mormons 81 247 
Optimist Club 68 99 
Orthodox Church 29 5 
Pentecostal Church 38 6 
Police 21 18 
Presbyterian Church 79 117 
Reorganized Latter Day Saints 81 7 
Roman Catholic Church 73 210 
Rotary Club 74 46 
Royal Canadian Legion 60 188 
Salvation Army** 57 52 
United Church 69 717 
YMCA 29 3 

(** The Salvation Army and the Boy 
Scout Association entered into a tem
porary Agreement of Co-operation in 
May 1935. This resulted in a Memo
randum of Agreement between the 
Canadian General Council of the Boy 
Scout Association and The Salvation 
Army, signed April 24,1937. The Sal
vation Army "Life Saving Scouts" be
came the Salvation Army "Boy 
Scouts". The two organizations run on 
parallel lines uniting in the office of the 
Chief Scout for Canada, in the Corpo
ration, and elsewhere by ties of good
will and cooperation.) 

Scouts Canada has agreements 
with three other Scout associations 
which operate "in exile": 
• Estonian Scout Association 

• Latvian Scout Association 
• Hungarian Scout Association. 

These groups operate in Canada as 
members of Scouts Canada. They main
tain their own Scouting culture, and may 
wear different uniforms and badges. 

Here are a few ideas how you can say 
"thanks" to your Partners: 
• Appreciation night 
• Service project 
• Wear Partner emblem on uniform 

(see By-law, Policies and Procedures, 
page 85) 

• Thank you notes 
• Invite to section meetings 
• Get them involved at camp. 

Why not tell us how you draw atten
tion to your Partner's efforts? A 

I s Your S c o u t P r e p a r e d ? ! 

7 
-

v 

MAYDAY will help you prepare your 
children for the unexpected. 

Don't let them get caught in an emergency without their MAYDAY survival kits. Everything they 
need is strapped around their waist and easily accessible. 
The trendy design of the kit will ensure this will be a gift they'll really wear. (Not like those other 
well meaning gifts at the back of the closet.) 
Your MAYDAY survival kit includes: a list of uses for your MAYDAY items and rules of first aid; 
a yellow plastic ground sheet or raincoat; waterproof match container; collapsible tumbler; razor 
blade; candle; paper and pencil; fish hooks; fire stick; candle; "Call Police" sign; insect repellent; 
headache tablets; bouillon sachet; lip balm; whistle; compass; mirror; first aid kit; safety pins; 
lanyard; toilet tissue; cord; snare wire and latex gloves. 
Order your MAYDAY survival kit now - for the low price of $25. (Cheques, money orders and 
VISA welcome - do not enclose cash with order form.) 

Give them the greatest gift...the ability to help! 

Be Prepared! Fill out the form and mail to: 
MAYDAY, P.O.Box 258, Georgetown, Ontario, L7G 4Y5 
or call us at 1-800-265-7149 
Please ship me MAYDAY survival kits 

NAME PHONE( ) 
ADDRESS 
VISA # EXPIRY DATE 
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F O R V O L U N T E E R S 

by Rob Stewart 

Saying Thanks Is Easier 
Than Recruiting 

A large number of volunteers 
leave organizations each year 
because they feel no one appre

ciates their efforts. 
If we only recognize our volunteers 

for the outstanding work they do, we 
won't have to expend so much energy 
(and sweat) recruiting others. The two 
are closely related. 

Many people avoid recruiting at all 
cost — they simply do not enjoy it. But 
saying "thank you" and expressing 

ATTENTION 
RADIO 

SCOUTERS! 
February 6-12 is International 

Development Week. This will be the 
sixth year the Canadian Internation
al Development Agency's (CIDA) 
Communications Branch helps or
ganize the National Ham Radio 
Event. The purpose of this activity 
is to contact people in developing 
countries to discuss development 
needs and ongoing projects. 

Last year 43 Canadian stations in 
34 cities participated. CIDA hopes 
to exceed 50 base stations this year. 
It also hopes to involve smaller 
towns and rural communities. 

The Ham Radio Event is sched
uled to take place on February 11 -
12,1994. Why not participate in this 
opportunity to foster international 
exchanges with people overseas? 
Simply tune in to the 10m or 15m ra
dio bands. 

appreciation is a pleasant task that most 
people willingly do. 

Are we too busy to stop and reflect on 
the impact of the work of those around 
us? Is it because we think someone else 
is responsible for identifying those who 
should receive Honours and Awards? 

Everyone is responsible for recogniz
ing good work — not just the awards 
committee. They provide the process for 
the "formal" awards system. Its mem
bers encourage and train others to write 
applications etc., but there are other 
forms of recognition and appreciation in 
which they do not play a formal role. We 
need to understand the significance of 
saying "thank you" to those who help us. 

How do you feel when someone 
shows appreciation for something you 
have done? 

It feels good, doesn't it? 
A recent event reminded me of the 

great importance of recognition. A 
Scouter excitedly told me he had just 
been presented with a Warrant of Ap
pointment. His excitement surprised me 
momentarily until I grasped the real 
meaning of the award to him. It meant 
others valued him as a member of Scout
ing. In effect, he felt he truly "belonged". 
This simple act of recognizing some
one who really contributed will pay big 
dividends to Scouting over the next few 
years. 

Next month is Scout/Guide Week 
with its many gatherings, such as ban
quets, church parades, etc.. These events 
provide excellent opportunities to say 
"thanks", as well as present pins, plaques, 
certificates, and letters to everyone 
involved in the operation of a Scouting 
group. Don't forget the spouses of our 
adult members. Their support is essen
tial to the Movement. 

Formal awards to Scouters for out
standing service are also very impor
tant. Make every effort to identify those 
who deserve this official recognition. 

Another way to recognize people is 
to change or enhance their role. How 
does this encourage them? 

When someone asks you to assume 
more responsibility, or take a different 
role, part of the message they are send
ing is "you have done such a great job 
at this that we want to use your talents 
in a more challenging position." Many 
people feel this is the best form of "thank 
you" possible. 

Little, everyday forms of recognition 
are powerful tools. They bring volun
teers deep satisfaction. 

As for me, my boss could adequately 
express his appreciation for a job well 
done by giving me tickets to the Stanley 
Cup finals! Wouldn't it be nice! A 

From the Awards File 

O n August 2,1992, ten year old Pe
ter Coburn Jr. was fishing with 

his family in a boat on Helene Lake, 
Manitoba, when his two-year-old sister 
accidentally fell overboard. Peter's fa
ther and step-mother jumped into the 
water to rescue the girl. Almost imme
diately they experienced difficulties. 
Remembering his water safety train
ing, which cautioned rescuers to stay 
in the boat, Peter resisted the urge to 
jump into the water to help. He kept 
the boat near the struggling swim

mers and eventually rescued his sister 
and step-mother by pulling them into 
the boat. While the boat returned to 
shore, he comforted his sister. 

Peter saved two lives because of his 
quick action and calm thinking. In 
November 1993 the Governor General 
awarded Peter the Silver Cross for gal
lantry. 

Ed's Note: Watch next month for our 
complete coverage of Scouts Canada's 
Investiture Ceremony. 

30 THE LEADER, January 1994 



P e n F r i e n d s W a n t e d 
Argentina 
A Spanish-only speaking Scout would like to contact Canadian 
Scouts. Contact: Eduardo Grondona, Maestro Santana 2164, 
cp(1643)-San Isidro-Prov. de Bs.As., Rep. Argentina. 

Canada 
Several groups in the Northwest Territories would like to link 
up with groups in southern Canada to exchange ideas, pho
tos, badges, even videos. Contact: Northwest Territories 
Scout Council, Box 2345, Yellowknife, NWT, X1A 2P7. 

Czech Republic 
A 30 year old Scout leader wishes to exchange badges, in
signia, and emblems with Canadian Scouts. He would also 
like his Scouts to make friends in Canada. Contact Libor 
Cech, Vidimova 1325/2, Praha - 4 JM, 149 00, Czech Republic. 

Twelve year old female Czech Scout wishes to write to sim
ilarly aged Canadian male or female Scout. Interests include 
reading, basketball, athletics, skiing, skating, swimming and 
collecting badges. Contact: Lucy Flajsmanova, Havlickova 
599/5, Marianske Lazne, 353 01, Czech Republic. 

England 
The Dormansland Cub Pack, with camping and sports inter
ests, wishes contact with a Canadian Cub pack, preferably 
in the Ottawa area. As well, the group would like to exchange 
program ideas. Write to: Scouter J. Shorter, 8 Barnfield, The 
Piatt, Dormansland, Surrey, RH7 6QX, England. 

The 3rd Totteridge Beaver Colony, wishes contact with a 
Canadian colony. Write to: Scouter W. Durward Akhurst, 60 
Ventnor Drive, Totteridge, London, N20 8BS, England. 

Ireland 
Male Cubs and Scouts would like to write Canadians in the 
Scouting Movement. Contact: Maree Ryan, 1st Offaly Cub 
Pack, Adams Villas, Tullamore, Co. Offaly, Republic of Ireland. 

Mexico 
Edgar O. Hernandez Orozco, Norte 15, No. 4817, Col. Mag
dalena de las Salinas, Mexico, D.F. 

Jorge Castillo Espinosa, Norte 15, No. 4817, Col. Magdalena 
de las Salinas, Mexico, D.F. 

Luis Perez Espinoza, Norte 15, No. 4817, Col. Magdalena de 
las Salinas, Mexico, D.F. 

New Zealand 
1st Huntly Beaver leader seeks pen pal contact with a Canadian 
Beaver group from a small town with a similar background as 
Huntly, New Zealand: 7,000 people, industry includes coal min
ing, power generating, and dairy farming. Contact: Barbara 
Christian, 29 Blundell Place, Huntly, New Zealand. 

Portugal 
Rover Scout (new leader), wishes to exchange badges, new 
ideas, and experiences. Contact: Rui Carvalho, Apartado 84, 
Quinta da Lomba, 2830 Barreiro, Portugal. 

United States 
American Beavers and Cubs from Oregon would like to con
tact similar groups in Canada to start an interesting friend
ship. Contact: Cecilia Amoroso, 696 W. Park Street, Grants 
Pass, Oregon, 97527, USA. 

F a c e T h e F a c t s ! 
FUND RAISING WITH PIZZA 
PRODUCTS — GUARANTEES 
•QUICK* EASY •PROFITS 

We specialize in helping 
troops and a variety 

of other community groups 
raise funds with tasty 

P I Z Z A & P A N Z E R O T T I 

• Fresh { n e v e r f r o z e n ) 

• Bulk • Bake at home 

C a l l T o l l F r e e N o w ! 

Ontario: 1-800-387-5737 
Quebec: 1-800-665-1020 

FACE TO FACE 
Fund Raising Solutions Inc. 
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L e t ' s M a k e 

(And Break) C o d e s ! 
by Neb Resurk 

Modern cryptography 
uses complex math
ematical formulae to 

both de-code and en-code a se
cret message. Governments rely 
on brute computer power to sift 
through millions of possible letter 
combinations to solve the puzzle. 

Cubs love secrets. They also love a 
good challenge tied into a mystery. Code 
making and breaking can make a fun 
and interesting brain teaser program 
activity. 

To break 'simple' codes Cubs must 
look for patterns, make inferences, and 
experiment by trial and error. This is 
great training and will help Cubs ap
proach everyday problem-solving using 
more creative methods. 

Use this fascinating idea as a quick 
time filler or expand it into an entire "spy 
theme" special evening. 

1 ® 
Codebreaking 101 

What does the following code say: 
GSLEJL OTTEUA OTHPNW DOATGS 
RATHLS ELKEES? 

Gibberish, you think? You're half 
right. Lets try to solve the mystery. 

1. Notice how each cipher group has 
six letters. Write the letter groups 
down on paper side by side in vertical 
columns. (See diagram.) 

2. To de-cipher the secret message, read 
horizontally across the columns. The 
words run together in a continuous 
stream because the enciphered text 
leaves no spaces between words. 

1 2 3 4 5 6 

G 0 0 D R E 
S T T 0 A L 
L T H A T K 
E E P T H E 
J U N G L E 
L A W S S S 

You can now read the message easily: 
"GOOD REST TO ALL THAT KEEP 
THE JUNGLE LAW". 

To make the cipher more difficult to 
break, number each column: the first 
column is #1, second #2, and so on. 
Then when you give your friend the en
ciphered text, also give him the order 
of columns: e.g. 123456 would look like 
the above example (GSLEJL OTTEUA 
OTHPNW DOATGS RATHLS ELKEES). 

You can easily make a new cypher by 
just shifting the column order: the cipher 
text with the column order of 642531 
would appear ELKEES DOATGS OT-
TEAU RATHLS OTHPNW GSLEJL. 
Both ciphers, when broken out, give the 
exact same message. 

To encipher messages, just reverse 
the process. 

Have your Cubs try their hand at this 
code and see which six is your packs 
master "codebreaker". 

Looking for an easier enciphering 
method? Try breaking your message 
down into groups of five letters. Add 
"dummy" letters to fill the last group. 

e.g. JIM LETS GO BIKING TOMOR
ROW 

JIMLE TSGOB IKING TOMOR 
ROWXT 

Program Links: Green Star 

$ 1 . 5 0 P r o f i t o n E A C H B a r ! 

M P 

Made of creamy smootti m i l k chocolate, each 150gm 
bar sells itself for $3.00 and makes your group $1.50 
in profit . Tip A Canoe will pay the shipping costs on 
all orders 40 cases (24 bars per case) or more! All 
orders of less than 40 eases wil l be subject to a 
shipping charge of:$2.00 per case. Decide what your 
group's fund raising requirements are and order today! 

Please fill out the: order ilmra below and mail it to: 

Tip A Canoe Chocolates 

•* 

2-6923 Far 
Calgarj 

T2V 

rell Rd. S.E. : 

i Alberta 
1 0T3 

1 8 0 0 - 4 6 5 - 2 5 9 8 

\ O R D E R F O R M 
5 Name of Group - - - - -
\ Name of Group Leader 
\ Address F-|| -

Delivery Address 
Contact Phone Number 

« Number of Cases Ordered * - - • 
< • 
^ Please Allow 3 - 4 Weeks for Delivers'. Payment Is Due in 30 Davs of Delivery. Unopened Cases May Lie Returned.'Your Group Pays The Return Freight. 
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S U P P L Y N E W S 

F U N AT THE P O N D 
by Bob Barebam 

I n a national survey twelve years ago, Leader magazine 
readers said they wanted more Beaver program material. 
This request led directly to a monthly, two-page article en

titled "Fun At The Pond", which suggests ideas for games, 
crafts, songs and stories suitable for the Beaver section. 

Scouts Canada has compiled these articles into a spiral 
bound, 200 page book entitled Fun At The Pond: The First 
Twelve Years. Chapters include, "Fall Fun", "The Holiday 
Season", "Deep Winter", "Hurray For Spring" and "Special 
Themes". 

Winter activities include cooperative snow games, bird-
feeder snowmen, energy burners, crafts, songs and stories, 
international games, box cars, and many other activities. 

"Hurray For Spring" includes program ideas such as: 
parachute games, safety walks, noisy stories, nature themes, 
and a "magical mystery tour" (sounds intriguing!). 

This book will be an essential program resource of all Bea
ver leaders. Available at Scout Shops and Dealerships coast-
to-coast for $12.95 (catalogue #20-503). 

FIRST AID FANNY PACK: Last year we introduced the new, 
custom-designed line of First Aid Kits produced by St John 
Ambulance. Following requests from avid hikers, campers 
and backpackers, St. John Ambulance developed an attractive 
and very sturdy Fanny Pack First Aid Kit. This bright red kit 
contains scissors, tweezers, an emergency blanket, 15 anti
septic towelettes, large and small compress bandages, trian
gle bandage, knuckle and fingertip bandaids, 25 plastic strip 
bandaids, 8 gauze compresses, 2 gauze bandages, adhesive 
tape and a first aid manual. This unique and practical kit is 
available for only $24.95 (#53-100). 

KUB KAR ACCESSORIES: Cub Leaders, make sure you get each 
of the three new Kub Kar templates! Each package also con
tains a large variety of colourful racing decals, stripes, num
bers and racing logos. 

To use the design template, simply place it on the side of 
the Kub Kar block of wood and trace around it. Made of 
flexible plastic, the template can be used again and again. 

The Turbo 2000 and the Leapin' Lizard Dragster sets both 
have an additional template to help shape the block of wood. 

Accelerator and tubular weights ar e available also at your 
Scout Shop. Dragster set: $3.75 (#71-182); Indy Car set: $3.75 
(#71-183); Turbo 2000 set: $3.75 (#71-184); accelerator 
weights: $2.95 (#71-180); tubular weights: $2.75 (#71-181). 

BANQUET SUPPLIES: February, Scout-Guide Week and Baden-
Powell's birthday are not far off. Place your order for banquet 
supplies now. Scout Shops carry a variety of products, includ
ing "The World Of Scouting Place Mats", matching serviettes, 
banquet program folders, as well as posters and stickers. 
Scouts Canada logo tape can help decorate your banquet hall. 

Celebrate B.-P's birthday along with the 20fh Anniversary 
of Beavers. Colourful balloons, mugs, pins and crests all add 
a cheery touch. 

PRODUCT IDEAS: Supply Services is constantly looking for 
new product ideas and program support items that would 
help Scouting. Got a great product idea? How about sharing 
it with us! A 

MESSAGE 
OF YOUR 
CHOICE 

Your Problem: 

The solution: 

You only pay for 
packs you sell 

If you are planning a fund-raising cam
paign, the Carrier Pen Pack, model P3Z 
is your answer. The model P3Z consists 
of 3 MULTICOLOURED BARREL BIC 
pens (medium point, blue ink) inserted 
in an imprinted vinyl case. You pay only 
85 cents per pack. Price includes imprint
ed message of your choice on vinyl case, 

GST and shipping charges. Suggested sale price of $2.00 per pack 
leaves you a profit of over a 100%. There is no risk involved since 
6 weeks after date of invoice you pay only for packs sold and return 
any left-overs to us. Minimum order is 600 packs. 

Also available: 
3 BIC white barrel pack medium point: includes 2 blue ink and 

one red ink. You pay 72 cents and sell for $1.50 

4 BIC white barrel pack medium point: includes 2 blue ink, one 
red ink and one black ink. You pay 96 cents and sell for $2.00. 

To order simply complete the coupon and mail or fax to Carrier Pen. 

Please ship us Carrier Pen Paks (600 minimum) 
• P3Z pack • 3 Bic pack • 4 BIC pack 

Six weeks after date of invoice, the buyer agrees to pay for the 
packs sold and to return the left-overs to: 

CARRIER PEN CO. LTD, . 
70 Assumption Blvd. West, P.O. Box 214, Joliette, Que. J6E 3Z6. 

Toll free 1-800-267-1338 Fax: (514) 759-0055 

organization 

address 

city 

prov p. code 

tel fax 

name 

title 

signature 

copy to be imprinted 
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Introducing an Automobile Package for 
Those Not Yet Old Enough to Drive. 

Add real class to your Kub Kar rallies. For 
those who understand that winning isn't 
everything, try these custom decals and 
templates. Reusable, plastic templates 
guide junior drivers to carve realistic car 
shapes. Each package comes with 
complete set of decals for one car. 

Get Ahead of the Crowd! 

• 

Dragster'Templates& Decals 
$3.75 71-182 

Indy C a r T e m p l a t e s & D e c a l s A c c e l e r a t o r W e i g h t s 
$3.75 S2.95 71-183 71-180 

'Turbo 2000"Templates& Decals Tubular Weights 
N o w a v a i l a b l e a t y o u r S c o u t S h o p ! $2.75 $3.75 71-181 71-184 SCOUTS CANADA 
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S C O U T E R ' S 5 

Growing spiritually 
Spiritual growth does not happen on its own. 

Like a seed planted in soil, it requires care and at
tention before it sprouts. Here are some thoughts 
to encourage spiritual development. 

G Go to God in prayer daily. 

R Read God's holy book every day; 
begin with the Gospel of John. 

O Obey God moment by moment. Listen 
for the still, small voice inside you. 

W Witness for Christ by your life and 
words. Tell others about him. 

T Trust God for every detail of your life. 

H Holy Spirit. Allow him to control and fill your 
daily life with challenging service to others. 

— Adapted from Bill Bright. 

Faith Is... 
...Remembering I am God's priceless treasure when 

I feel worthless. 
...Confidence in God's faithfulness to me in an un

certain world, on an uncharted course. 
...The conviction of realities I can not see or feel. 
...Remembering that in the kingdom of God every

thing is based on promises, not on feelings. 
...Recognizing that God is the Lord of time when my 

idea of timing doesn't agree with His. 
...The conviction that the Promiser keeps 

His promises. 
— Pamela Reeve, Faith Is..., Multnomah Press. 

Scouter's 5 Minutes, p.713 Jan.'94 

HINTS II 

o 

o 

Winter Camping 
Winter camping demands planning and organi

zation. Bring the right equipment. This should in
clude: 
• a good, low-temperature sleeping bag, preferably 

a hooded mummy bag; 
• a free-standing tent with a full fly; 
• at least one closed-cell foam sleeping pad per 

person; 
• lots of extra clothing (layer it); 
• a light-weight, manual pump stove (fuel canisters 

tend to lose pressure in the cold); 
• a large tarpaulin for communal kitchen or gath

ering point. 

• Plan the campsite layout weeks before you go. 
Let your pack or troop help. Can you camp among 
trees that will break the wind? Where will you lo
cate: 
• the central fire pit? 
• the tents? 
• the play area? 
• the kybo? 

• Know exactly where you are going in advance. 
Don't try out a new camping area. Don't venture 
too far off the beaten path, especially with first-time 
winter campers. 

• Are there dangerous areas near your camp site 
(open water, steep gullies, etc.) ? Establish clear 
boundaries for your campers. Bring bright orange 
tape or cloth to hang from trees to mark the bound
aries. 

• Keep day-time activities easy and light. Plan 
many breaks. Don't let anyone start sweating. As 
colder temperatures come with nighttime, the sweat 
will start to freeze. 

Hints, p.653 Jan.'94 

B e a 

R e a d e r ! 

Leading the way 
10 times a year! 
Mail to: Box 5112, StnF 

Ottawa, ON K2C 3H4 

Subsc r i p t i 
r a t e s : 

Registered Adult Members Scouts Canada $7.49 / year (includes GST) 

Others in Canada SI 0.70 / year (includes GST) 

Outside Canada S I 5 / y e a r 

Please send me the Leader. I enclose my cheque (money order) for: 
• / year • 2 years • new subscription • advanced renewal 

Name 

Address 

City 

Prov. Postal Code 
G.S.T. Reg. No. Rl 00 794528 
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• Know first aid procedures for frost bite and hy
pothermia. Remember wind chill can cause trouble 
very quickly. 

^ Plan for emergencies. 

• Bring high-energy food along (chocolate bars, 
nuts, etc.). 

• Bring extra adult helpers (especially experienced 
ones). 

n Stay away from flowing water. An icy crust near 
the edge may give way under the weight of a per
son. Discuss and practise with your pack or troop 
techniques for rescuing people who fall through ice 
into cold water. 

n Use the camping event as a time for Cubs and 
Scouts to learn winter camping safety and first aid. 
Tie it in to badge work. 

c Build a quinzhee or igloo. It's fun and teaches 
outdoor survival techniques. Perhaps some Cubs 
or Scouts will want to sleep in the quinzhee at night. 

D Look for animal prints in the snow. Can you iden
tify the animal? How does the animal survive the 
winter cold? 

n What birds do you see? How do they survive? 
What food do they eat? 

Be Prepared for: 
• Sudden heavy snow-falls 
• Freezing rain 
• Cold, crying campers in the middle of the night 
• Cuts and bruises. 

Hints, p. 654 

Let There Be Peace 
Blessed are the peacemakers, for they will be 
called the sons of God. 
—Jesus 

Let there be peace on earth, and let i t begin 
with me. 

We must never deny rights to another which 
we would claim for ourselves. 

Our neighbour is every man, woman and child 
without exception. 

At a distance it appeared to be an animal. 
Coming closer, I saw that it was a man. 
And still closer, I realized it was my brother! 

O God of love our prayer we raise 
For brotherhood and peace, 
That all mankind may give you praise 
And war forever cease. 
— Roger Stephen Peacock 

Will You Not Listen? 
Is not He who formed the ear 
Worth the time it takes to hear? 
Should He who formed our lips for speaking 
Be not heeded when He speaks? 
— Michael Card 

Build Strong Foundations 
If you have built castles in the air, your work need 
not be lost. That is where they should be. Now 
put foundations under them. 
— Henry David Thoreau. 

Scouter's 5 Minutes, p.714 

O s t ® 
STYLE 18 
• 36 labels @ $22.00 
• 108 labels @ 30.00 

WOVEN SHOULDER FLASHES 
superior quality • colourfast • woven in England by Cash's 

SHIP TO: 
Name: • 72 labels @ $26.00 

• 144 labels @ $38.00 

LETTERING: 
• blue 
• green 
• black 
• brown 

Address:. 

TAPE COLOUR: 
• white 

City/Town: 

Province: 

Phone: ( ) 

Postal Code: 

12mm 0/2") wide \ J 

P A C K 

1 2 m KELOWNA TROOP 
N A M E T O B E W O V E N 24 letters and spaces 

Send Cheque or money order for total: 
(please add 7% G.S.T.), Ontario residents must also 
add 8% provincial sales tax. 

MAIL TO: H.A. Kidd and Company Limited 
2 Mark Street 
Toronto, Ontario M5A 1T8 
attention: Scout Labels 

(please allow 3 - 4 weeks for delivery) 
• • • You may photocopy this ad • • • 
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Take this Easy, Proven Wciy to 

R A I S E ' 6 0 0 t o 
$ 2 , 5 0 0 a n d m o r e 
Without any Investment! 

SELL CANADA'S BEST REAL MILK CHOCOLATE 
TO EARN THE MONEY YOUR GROUP NEEDS! 
Pure eating delight! Big, thick chocolate bars sell fast, 
two and three at a time, to almost everyone. Choose 
our Chocolate Fudge Bars featuring a creamy 
chocolate fudge centre surrounded by delicious milk 
chocolate. Or our Chocolate Almond Bars, chock-full 
of roasted almonds. Or order both and you'll sell both 
to just about every customer! 

YOU TAKE NO RISK; SEND NO MONEY. 
WE GIVE YOU UP TO 30 DAYS TO PAY! 
Just fill in and mail the order coupon below. We'll 
send you all the chocolates you need to raise the 
money you want. And we'll give you up to 30 days to 
pay. Or, to start your fund drive quickly, telephone 
your order collect: 519/326-3216. Either way, 
ORDER TODAY! ^ ^ ^ ^ ^ ^ ^ ^ 

$2.00 p e r c a s e j n ^ ^ ^ ^ ^ ^ ^ ^ ^ ^ 

YOU f on VOUR SUPPORT 

it RCI DE VOTP.E COLL ABORATION 

MILK CHOCOLATE 
WITH F U D G E FONDANT CENTER 

fS| C A N A D A ' S B E S T 

CHOCOfcAT AU LAIT 
F O U R R E DE FONDANT AU FL 

S e e H o w Y o u r E a r n i n g s S o a r ! 
WHEN YOU 

ORDER: 
YOU'LL GET 

BONUSES WORTH: 
YOU'LL MAKE 
A TOTAL OF:* 

40 CASES $ 288.00 $ 728.00 
70 CASES $ 716.00 $1,486.00 

100 CASES $ 992.00 $2,092.00 
140 CASES $1,432.00 $2,972.00 

I CANADA'S B E S T 
P.O. Box 188 • Leamington 

• Ontario N8H 3W2 

' W E EVEN PAY YOUR G.S.T.! WE SUGGEST YOU ORDER AT LEAST ONE CASE 
FOR EACH MEMBER SELLING. 
To qualify for Bonus Cases and Extra Cash Bonus, when applicable, payment in full 
must be made within 30 days after you receive your order. 

ORDER NOW! 
FILL IN AND MAIL 
THIS ORDER COUPON 
TODAY, OR 

CALL COLLECT: 

519/326-3216 

ALSO AVAILABLE: 
CHOCOLATE 
COVERED ALMONDS, 
Plus Many More 
Proven Money-Makers. 
Check Coupon for 
Additional Fund-Raising 
Information. 

F F l C A N A D K S B E S T 
Please ship the following: 

a P.O. Box 188 • Dept. 7HLJ • Leamington, Ontario N8H 3W2 

. Cases CHOCOLATE ALMOND BARS (36 Bars per case). 
Our cost: $61 per case. 

. Cases CHOCOLATE FUDGE BARS (36 Bars per case). 
Our cost: S61 per case. 

P L E A S E PRINT CLEARLY 
Minimum order 40 cases. You may assort your order to reach the minimum. 

ORGANIZATION INFORMATION: Name of Group 

Name of Sponsoring Institution Nn of Members 

SHIP TO: 
Name 

(School. Church or other) 

Telephone / 

Address 

{Pl4.se punt porson's name who will receive shipmell) (Area) 

City Province) Postal Code 

SEND BILL TO: 
Name Title Anp 

Address 
(Adult official or sponsor in charge) (II under 21) 

Telephone ' 

CHy Province 
(Area) 

Postal Code 

SIGNATURE 
Date Sale 
Scheduled to Start 

(Adult responsible (or payment Please read terms before signing.) 

Name of One Additional Officer Telephone r 

C Check here tor Information on our complete fund-raising program. 
(Area) 

TERMS & CONDITIONS: Allow 2 1 - 2 4 days for delivery of goods from the time we receive your order. Payment is due 30 days after you receive your order. To 
qualify for Bonus Cases or Extra Cash Bonus, when applicable, simply make payment in full, within 30 days from the time you receive your order, with no 
returns. Unsold full cases of Chocolates may be returned within 30 days for credit. You pay return freight. All orders subject to company approval. Additional 
information may be required. 

http://%7bPl4.se


What is Right 
About Scouting? Let Me Tell You 

I loved CJ, but two thoughts from the 
Jamboree stand out in my mind 
above all others: the sharing, and 

personal care for others. 
This was my first Jamboree. I attend

ed with my son. The Jamboree present
ed many challenges, not the least of 
which was keeping everyone fed and 
looked after. Scouts from Mackenzie, 
B.C., brought us a bounty of food and 
good cheer every day. We accepted their 
kindness, and following their example, 
soon took extra food to other nearby 
troops as well. 

CJ was a marvellously warm city of 
fellowship. 

Yes it rained, but we made the best 
of it — sometimes even enjoyed it 
by mud-sliding! When the sun came out 

'K Country' was fabulous. We walked ev
erywhere. On one adventure I carried a 
special envelope I intended to mail to 
Scouter Al Ewart in Maple Ridge, B.C.. 
(He wasn't able to attend.) Enclosed I 
included two of the treasured contin
gency badges I knew he would love to 
have. I had stamped and addressed the 
envelope, and carried it in my pocket 
as I hiked. Somewhere between Fort 
Beausejour and the Trading Post it fell 
from my pocket. I was devastated. My 
friend would not get his special gift, I 
thought. 

I was wrong. Someone found the let
ter and mailed it. Scouter Al phoned 
me later and thanked me for the won
derful surprise. B.P.'s spirit and the 
World Brotherhood of Scouting is alive 

50-204 
38: " 
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SCOUTS 

and well. Thank you to whoever help
ed send that gift to a friend. 

CJ was great. The warm memories 
of caring and sharing warm my heart 
still. 
— Scouter Al West, Fort St. John, B.C. 

Mystery S c o u t 
— More Observations 

I have some comments regarding 
the Ontario mystery Scout (June/July 
'93 issue of the Leader). First, isn't he 
wearing a B.S.A belt buckle? (Examine 
the belt buckle in the original photo.) 
Second, did Ontario Scouts wear 
breeches in the late 1920's? Third, he 
isn't wearing garter flashes, either, and 
his shirt sleeves are not rolled up, a la 
Canadien! 
— Tom Furlong, St. John's, Nfld. 

Rovers V e r y Helpful At CJ 
Rovers and their advisors who par

ticipated at CJ'93 deserve our sincere 
thanks for making the Jamboree such a 
success. 

Over 300 Rovers helped staff various 
activities at CJ. Unfortunately this valu
able service was over-looked in your 
August/September issue highlighting 
CJ. The Rovers and the Venturer Ser
vice Program provided 25 per cent of 
the staff for the Jamboree. What a con
tribution from Scouting's senior pro
gram sections! 
— Tom Wilson, President, Sydenham 
District, Ont. 

A Tradition Worth 
Celebrating 

On April 22,1994, our Group Commit
tee will be celebrating seventy years of 
Scouting in Kensington Presbyterian 
Church, Montreal. Our church, present
ly an amalgamation of several other Pres
byterian Churches, and now Knox-Cres-
cent-Kensington and First Presbyterian, 
has enjoyed continuous Scouting (all 
Sections) since its charter was granted 
in 1924! 

We invite anyone associated with our 
Scout Group to our Scouting reunion/ 
celebration on the evening of April 22. 
For more information, contact me at 
4390 Grand Blvd., Apt. 404, Montreal, 
P.Q.,H4B 2X8. ' 
—Jean Howe, Montreal, P.Q. 
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Camper the Honey Bear is coasting in with 
profits from an easy fundraiser available only 
to Beavers, Cubs, Scouts, and Venturers! It's 
Canada No. I Honey - 100% pure and 
natural - in 12-oz. containers with leak-proof 
seals! Honey bears are a great way to finance 
some of this year's club projects! 

Free Fundraising Guide! 
With your order comes a "how-to" sales 
booklet to help you organize your drive and 
sell door-to-door. You'll find new ways to 
prepare and motivate 
your members to 
achieve their fundraising 
goals! 

Make $32 per case! 
Each member can easily sell 12 containers 

M (two carry-packs, each with six honey 
§gj bears). Each bear sells for $3.00; at a case 

cost of $40.00, your profit is $32.00 for 
each case. What you don't sell, you can 
return to us for a full refund. (Only ful 
cases accepted for refund.) 

We deliver within 7-10 days, 
anywhere in Canada! Just call 
I-800-66S-1322 (toll-free) and 
order today! 

O 

o 
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oo 
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A 
ORDERING INFORMATION 

P R A I R I E Q U E E N 
6 2 5 R o s e b e r r y Street , Winnipeg, Manitoba 

C a n a d a R 3 H 0 T 4 
Send no money with your order. 
Payment by cheque or money order within 30 days of receipt of 
honey. 
Unsold honey (full cases only please!) can be returned for credit 
within 30 days of delivery. Call our toll-free number prior to 
returning product. 
We pay all freight costs to and from the nearest depot in your area. 
C a s e contains four 6-packs (twenty-four 12-oz. bears). 
Minimum order 10 cases. 
One free Camper Pin with each 10 case order. 

For further information or to speed up your order call toll-tree 

1-800-665-1322. 

O R D E R FORM Please Print 
NO. O F C A S E S N E E D E D (24 P E R C A S E ) 
N A M E O F G R O U P 
NO. O F M E M B E R S 
SHIP TO: 
NAME OF L E A D E R IN C H A R G E 
TITLE A G E (IF UNDER 21) 

DATE REQUIRED 

NO. OF L E A D E R S 

A D D R E S S 
CITY PROVINCE 
PHONE (INCLUDE AREA CODE) _ 
SIGNATURE 

POSTAL C O D E 

NAME O F ALTERNATE L E A D E R 
W E A L S O NEED: 
MAIL BOX S T U F F E R S 
EXTRA PINS (at $2.00 each) 

ID. T A G S 

P L E A S E A L L O W 7-10 DAYS FOR DEL IVERY. 
T E R M S : 30 days from receipt of honey. Prices do not show ProvincialTax whereapplicable. All 

orders subject to approval. All prices subject to change. 



W i n n i n g Value 
for the W i n n i n g Team! 
Specialty clothing to celebrate Scouting all year 'round! 

A " 1 - " s o 

t r O,-
• . . . . 

lam wwytij 

Beaver Pond Sweatshirt. 

B.-P. Sweatshirt 

B.-P. T-Shirt. 

47-444 to -447 $24.99 

.41-464 to -467 $27.95 
41-468 S29.95 

41-460 to -462 $17.95 
41-463 $19.95 

Boxer Shorts 47-501 to -503 $ 9.95 

Wolf Cub T-Shirt 47-350 to -352 $10.95 

Wolf Pack Sweatshirt 47-440 to -443 S24.99 
Canoeist Design Sweatshirt 47-449 to -452 $24.99 

"The Scout" T-Shirt .41-224 to -226 $11.95 
41-410 $21.95 

Ball Cap 40-258. .$14.95 

From coast to coast, you'll find 
these great items and more at 
your nearest Scout Shop. 


